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Abstract

The aim of this study was to investigate the Impact of e-Sports Brand Innovation
and Fit on Audience Responsive Behaviors during the Covid-19 Lifestyle Changes.
The present study in terms of type is applied and in terms of nature is a descriptive-
survey. The statistical population of this research is all the audiences that do e-
sports online. The instruments of this research include two standard questionnaires
of innovation and brand suitability of McGehee (2019) and the questionnaire of
audience reactive behaviors (Barbopoulos & Johansson, 2017). Their validity was
evaluated and confirmed by experts and their reliability was obtained by
Cronbach'’s alpha method for Brand Innovation Questionnaire, 0.854, Brand Fitness
Questionnaire, 0.933 and Reactive Behaviors Questionnaire, which the reliability
of all three variables was considered desirable. In order to analyze the data, SPSS.2s
software was used and to model the relationships between variables, the structural
equation model (SEM) was used with Smart-PLS.3 software. Findings showed that
brand innovation and brand fit of e-sports have an effect on the dimensions of
audience reactive behaviors (motivational behaviors and preferential behaviors)
during the global epidemic of Covid-19 (P<0.05). Finally, the main fit indices of
path analysis status (path coefficients and t), Cronbach's alpha, combined
reliability, convergent validity, divergent validity, Q? criterion, R? criterion and
GOF criterion showed that the model has a good fit and based on the relations
Identified among the variables, the final research model was finally obtained. As a
result, the appropriateness and innovation of the effective brand of electronic games
in the era of lifestyle change caused by Covid-19 can encourage the expression of
emotions and reactive behaviors of the audience.
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EXTENDED ABSTRACT

INTRODUCTION

This article discusses the impact of the COVID-19 pandemic on the sports industry worldwide. It provides
statistics on the total number of cases and deaths globally and in Iran as of 2020. The author states that the
crisis has had varying effects on professional sports, with major events like Euro 2020, the Tokyo Olympics,
Formula One races being postponed or cancelled, leading to significant financial burdens. The lack of
physical activity and prolonged home quarantine is highlighted as having negative physical and mental
health consequences like weight gain, depression, anxiety etc. However, the sports community attempted
to encourage exercise by sharing workout videos and hosting online fitness challenges during lockdowns.
The socio-psychological impacts beyond economic losses are described as irreparable. The importance of
information and communication technology is emphasized in continuing parts of the economy remotely.
An increase in online gaming and esports viewership during lockdowns is noted. This article identifies
opportunities for entrepreneurship in the esports industry and brand development amidst the changing
consumer behaviors. It stresses the need for strategic planning by sports governing bodies to revive the
industry, provide support to athletes/staff facing multi-dimensional challenges, introduce localized
strategies, invest in research on the virus for preparedness against future crises, and analyze audience
behavior to maintain market positioning. Finally, it raises the research question of whether brand fit and
innovation in esports influence audience motivational and preferential behaviors during the lifestyle
changes caused by COVID-19.

METHODOLOGY

This research was a cross-sectional study. In terms of objective, it was applied, and in terms of method, it
was descriptive and survey-based for data collection. The statistical population included all audiences who
participate in esports online. The sample size was estimated to be at least 130, which was about 5 times the
number of observed variables (questionnaire items). Considering non-response, more questionnaires were
distributed, and ultimately 144 usable questionnaires were collected through internet distribution to esports
audiences during the research period. The sampling method was non-probability purposive sampling. The
research execution method involved collecting sources using Magiran, SID, PubMed, ScienceDirect,
Google Scholar, and IranDoc search engines. The instruments included two standard questionnaires: the
McGehee (2019) brand innovation and brand fit questionnaires, and the Barbopoulos & Johansson (2017)
audience responsive behavior questionnaire. Their validity was evaluated and confirmed by experts, and
their reliability using Cronbach's alpha was 0.854 for brand innovation, 0.933 for brand fit, and 0.892 for
responsive behaviors, which were deemed appropriate. For data analysis, SPSS v25 was used, and for
modeling the relationships between variables, the structural equation modeling (SEM) method was used
with the Smart-PLS.3 software.

RESULTS

Findings showed that brand innovation and brand fit of e-sports have an effect on the dimensions of
audience reactive behaviors (motivational behaviors and preferential behaviors) during the global epidemic
of Covid-19 (P<0.05). Finally, the main fit indices of path analysis status (path coefficients and t),
Cronbach's alpha, combined reliability, convergent validity, divergent validity, Q2 criterion, R2 criterion
and GOF criterion showed that the model has a good fit and based on the relations Identified among the
variables, the final research model was finally obtained.

DISCUSSION AND CONCLUSION
The first finding showed that innovation in esports brands influences the responsive behaviors (motivational

and preferential) of audiences during the lifestyle changes caused by COVID-19. This aligns with previous
research findings. Brand innovation and powerful esports brands are often linked to greater creativity and
innovation due to heightened excitement in the work. Innovations can positively impact audiences'
responsive behaviors like preferences and motivations. Companies should understand customer needs,
recognize their brand capabilities, and establish a suitable connection between the two to positively
influence responsive behaviors.
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The second finding indicated that the fit of esports brands influences audiences' observational behaviors
during the COVID-19 lifestyle changes. This is consistent with prior studies that showed brand fit positively
affects consumer motivational behavior, provides opportunities to strengthen the brand, increases purchase
motivation, and strongly predicts consumer motivation and preferential behavior towards the brand.

Brand fit refers to the congruence between an individual's attitude and the brand image, playing a decisive
role in brand acceptability and consumer decision-making. Positive brand fit enables benefits like
enhancing consumer preferences, increasing emotions and motivation, building trust/loyalty, and better
understanding intangible factors. Effective brand fit and innovation in esports during the pandemic can
foster audience emotions and responsive behaviors while potentially influencing future consumer
interaction and behavior analysis.
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Figure 1. Factor loading coefficients in path analysis mode

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

B

1V Olimoj 9 55 93 8 ke Jgl Jlw ¢ yBs9 a0 il doliliadys

Gl egm asL VAP ) pan T lade Sl .aies so lis oo p 1) b pcio alal ) 09y o e Value-Tyt o3, cyuied g

SVAS ) SaeS S 5

Tamim14

Tamim15 x 39.339
27.162
Tamim16 \

3 9 Ol 3925 (g lolixe Sl VAP B +V/AF o ST .cnl pulies g jlo e 5 310 3925 (598

el (gSae g )loSxe 9 )00 2929 (658 (631 (S L

Raftar01 |

s4667 | Raftar02

15419 Z" 715, [Raftar03 |
T 72 ¢‘i§§§+im.,,m
g el T
Tamimz20 - o e
Tamindy — Raftaros ]
TamthZ 26.866 36.160 Raftar09
Tamim23 +779°:|75§ / i o §Z§3J{Rafmw ;
Tamima24 * 053 iosoe 2 Raftart1 |
TimlmZS Poans iy cuwlis sl lis) 191967 Raftar‘lZ[
Tamim26. iyl [Raftar13 |

& o33l @l VU
Figure 2. T-test results
Uy e clpo polie ¥ Jgur
Table 3. Values of path coefficients and t

s (6,le (S t bole s yb Slod o yLos adlao
Sy 0.000 36.319 0.814 Tamim14 1

Sy 0.000 26.673 0.817 Tamim15 2

Sy 0.000 16.139 0.721 Tamim16 3

Sy 0.000 31.661 0.817 Tamim17 4 I
ek 0.000 27.422 0.767 Tamim18 5

Srd 0.000 35.075 0.791 Tamim19 6

ek 0.000 48.145 0.828 Tamim20 7

Srd 0.000 28.438 0.767 Tamim21 8

ek 0.000 80.107 0.916 Tamim22 9

Y 0.000 82.561 0.920 Tamim23 10

oy 0.000 52.434 0.878 Tamim24 11

oy 0.000 30.102 0.869 Tamim25 12

oy 0.000 80.394 0.920 Tamim26 13

oy 0.000 45,577 0.871 Raftar01 1

oy 0.000 32.372 0.866 Raftar02 2

Sy 0.000 31.369 0.872 Raftar03 3

Sy 0.000 33.186 0.840 Raftar04 4

Sy 0.000 42.205 0.867 Raftar05 5

Srd 0.000 56.418 0.883 Raftar06 6

oy 0.000 56.800 0.875 Raftar07 7

oy 0.000 33.786 0.841 Raftar08 8

Srd 0.000 69.399 0.913 Raftar09 9 I I
Srd 0.000 25.508 0.841 Raftar10 10

Copyright ©The authors

Publisher: University of Tabriz, Tabriz, Iran

This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

1V Olimoj 9 5l p9d o )lod cdgl Jlw ¢ 9 Cu 230 Shils dolibiadys ). A

Sy 0.000 44.623 0.887 Raftarll 11
oy 0.000 37.010 0.863 Raftar12 12
Sy 0.000 18.591 0.722 Raftar13 13

@l 85 18 sy p 950 brasliinn sl 48 51 S 5o sl oad ()15 T e il ol ¥ Jgor @l a azgi L
T2 9 059 loliae ] dod Loy it 55,5 VA2 5l oy Tt jlade (92 dalidon pp OV 15 ded 4S5 am0 oo LS e Juloo
2 loliae g aubituns (598 (5,51 dolidiw p (Slo 455 ded poud 4o (P<+/+ B) 0 wiblyss i Gubiss ol Jow 5l sl 51 SO

33,ls 0e> adlhe

aps b (5031 F Jour
Table 4. Hypothesis testing
syt
Ao Sl ol & lobxo T Lo L i
ol bl daeye 0,000 3444 0.364 bl olo b€ wip g9l
ol blee s cuie dauge  0.000 4,122 0.456 a2y ol ,lid, € &y (590
ol blaegcaiedange 0.000  7.705 0561 (opl gla s € oy sl

anlb bleescetedasge 0.000 8102 0541 ey b,k € Wy el

Sla)ld,  jloline 5 Cote cdamgite (51 (S 2SIl Slo 35,9 S el 5 555 45 8,5 lsie (g5 o B s 4 az g b

P2 0) 05l0 VA-0y555 51 (GU (S5 S jdd Gly50 )0 (liblbes (e 55 9 (o275 (2T

Jae (33l 2558 slalre B Jguar
Table 5. Model goodness-of-fit criteria

{.‘L

3 3 : R —~

g, zl6 5 5 £ g

= [\ P I 5 &
g Y s IV t.t.— (VR = Jyetes

v » w S £ o & v 6

Q & n e 5 © s &

5 A TS B

~—" {) :g.‘ ~
Collas - 0.505 0.631 0.923 0.902 KORSTIPY
osllas - 0.682 0.775 0.954 0.941 Wy el

gllas 0.753 0.666 0.753 0.955 0.945 =y sb,s,
osllae 0.723 0.602 0.717 0.938 0.920 Sl g, s

3> o R? JLae 5 Q% e ot gl ymeinl uibyly oSl o oS 5 bl Flig,S Gl (e a8 ols o)Lis & Jgoo gl

il o sl

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

B
-
Z

1V Olimoj 9 55 93 8 ke Jgl Jlw ¢ yBs9 a0 il doliliadys

S E 618y 2y sl @l F Jgue
Table 6. Results of the Fornell-Larker divergent validity test

Ny ialy iy sbyldy (LSl by, W el

0.880 Wy ol
0.847 0.776 355! sl )L
0.868 0.834 0784 ey sloylid,
0.795 0.742 0.724 0.830 2y (59195

S Gly 5 ey eals sl 0 AVE (i ples a5 Lol jlad jlade (3ediod sl it (oled g1 7 Jour (3illas
o0 3l Y Jiys8 39, bl e 6151y g, 9 o

655 5 Lamsgio e polie Slaic & V5 /YO /o) lade das el gyl sla oo IS i 4 bogyye GOF Las
el ol 125 3 o1 Ugasd 5 (V8 oo Se 5 ' d359) ansl 0 b yne GOF sl

GOF =/ R" = Communality (1) akul,

Sl polie (.l 5T COmMMUNAlity oo (+IVYA) Jow 15 09,0 slaJole R j9dze polie (o KiLe R? tabasl ) ol jo a5
(1) abasly 3k GOF as3ls Jlade coles 10 .(+/VVA) wlce cews & (AVE lo a3l 155ke) Jae &l 09,0 Jele ,o

el 18555 15 698 g camlin L3l 5l e a5 el ] 5 (Sl a8 sl sy </YYA

v0.738 * 0.719 =0.728

I 5o 2l oS 5 bl Flis,S Tl 5 jmo cul72) one (oo oL Comdy s (33l Lol slaasls coles po
oad ololis Lulg, ol g g ol Jlo,95 5 (cmwlin (35l 5 Jow a5 ols (yLis GOF jLae g R? [Lixe Q% JLxa d 51y g,
o5 lyss 5o b c2aSTy slalid ) 5 (S Sl sla b yg & caliS 5 (559155 )—‘-’l’ el Jow coly jo da psie e

el Cowd a4 1205955 51 8L Swi; S

Tamim14 Raftar01

Tamim15 |Raftar02 |
Tamim16 / R;t:rl;
Tamim17 ¢ ) /:Raftam
Tamim18 / i@l
Tamim13 il:ﬁ::,\ RaiftarOG
Tamim20 Raftar07
Tamim21 Raftar08
Tamim22 Raftar09
Tamim23 ¢~ & 4: Raftar10

2 =" —

Tamim24 / \‘Baﬂaﬂ 1

Tamimz‘s(/ ; sla sy \;l:aﬂanz

Tamim26 sl Raftar13

&S 2l Joe ¥ USB
Figure 3. Final research model
' Wetzels

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran

This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

1V Olimoj 9 5l p9d o )lod cdgl Jlw ¢ 9 Cu 230 Shils dolibiadys 1Ry A

S5 4 g X

(Sl ol il 03,5 Jien £30 o 5 e s 501, (53 Ty S gt M6 ol VA5 oFea (5 Loy
Ol b b e glaclad 5 (M1 slacsil oog 4 o JEzmd slaoaS o Brae Ghalidl el ik 5 il 50 (5,0l
S Sl sla s, (Perez, 2020) coul oo ol gy Lidu 5 Sy Sl o3, sanlie wlex> ;I (Javed, 2020)
@ 559 mhe laolagy o)l sl yo 5 anse Yo las Ll o> b lagygulie a5 Conl glis 55 sladal p Jolis ylsees
Slp pope WSS e | b pe Sy Sl sla 55 il (558 Wil oo K9 2SIl sla 59 s 45 was oo L (Ll
Slisls (ol )3 530> Slp 1) YL Sl sloansa Slgl (2 Wigd oo @o o8 193 65925 b ped S B9 9 LaleS
W30y o0

Oloy 53 5988 cnaiz 5l GEALS eS8 18 5 el Slex Widly Sg iUl sla b yg 0,105 50 S i8Il (sla b g Ll s 5
458 5l S aie 4z BB Ol 4 lgi oo S Sl sla sy 0035 5 (X sleshug w5l oo 2all 4 (85
Cuo,yd cpl all ansls Wlgh o 1y g i ohlad b g ams alS 1) llolee laas ja g aisl ansly st 255, Slbluw
S Jgep Sl (Jlio plsie 4 g o 0l0,Ss, Wil 5 oyt B ot a5 Gloj 4o Cenl (s slai s sl s
il oy (o559 sloolygy (ool 2 (B (53b eas 5l lizan (s (slab) s Lo aiS o Lima | (IS0, 00 lislce
k> 5 4 b o .(Pro Evolution Soccer [FIFA Formula 1.NBA 2K Madden . Jie s a) oS o il
$9) S slahy e 4 93 lagssl s bolays, ool b (35,5 slady> plejle 5 S iz VoV Jlo )0 VA-wuss8
..\36)51

3o &5 Lz ol Cooal plo ey (S ,5S slads y Sloas 4y )b i slosalin (L3, SS> S0 (S,b )
By wlen,S lo a5l g9 ol by 0 05l wlge alex 11, byt LS B 42 g Sleas ogr (ST laass
S ST 908 o0 U501 ol eyl )l el as as 8,5 olul 3 00iiS B pan gd oo Hl5L 0 ls 4Bl puasd Jgazeo
3l ol was Jeame a5 w5 o bl oY aib ulul gy was Jeame wil ansla 5Ll o,bs ol ol 4 o
Sy 0, o0 Ko 4l pand 5w pb ulul p 0aiiS B pas (L8, il wus Mals aab 5l Jeame 81 WSe )l
ol clis 51 Sbl 1) T A4S 0gd so Sl cagus ole] il ailas 3l 5,5 b g YIS ails 4y Cod (6 yiiie
assls slezel )] a5 aS 090 o e (5,155 AL oS A s 0005 B e 5,55 Sloj ol plis coiali oo Jguamme dids ¢ (5,5
4 Sl ()55 (68 S @y o amo LA 1) 055 sga sazme w5 b L oS (gl 5 )] DY gz 5l plate sl 4y il
g g0 e 0AES B pas Sdze &y > g Sl Wy > dal IS 4 1L 0 cuiS B rae L) (6,8 IS 4 (65w pb ppens
~2995 5l (U (S5 S S 093 53 w59 b BLS sl Bl (95 g oS B ras (LSly slayld; o)z cnl Rl
w2 518 8,5 g il Ugs 5 sogar slagloile 5 las e ys 8, Shes 58 ol cpl el ULl Cudbge (oS axSs 14
Caoal o ol jo (Koo b slaglss 4 a5 b cilisee galy> 0 0SB ae o,Slee b5l § 00iiS' G s U8, 5T

A (o055 g (P ) sl Ld) (B rae L8 Gcnlf] 5 OB AT B pas (Gl Jolge (s 3 Jelaie )l (5 ) Les

' Formula 1 sim racing

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

3 ¥ VE P Olimoj 9 il «p9d o)l gl Jw ¢y L p 3o Hils doliluadys

S et 090 50 Qlblbre (23515 sl )ld) 5 (Sdg iUl slo 339 Wiy sl a4 olo iyl hagly 4l s
OYAF) San 5 0olBT 1 TA0) ) Ked g jwc sloimgin b pols imgs 4l cnl.o)ls 13l V2-ages 5 56 (S
23l o guen Chou & Chen et al. (2016) 5 Nguyen et al. (2016) .Liu et al. (2017)

$3b S8 ol Jsb )o cenlon S sl Glaind ln ) 955 P 6,18, SladSSg n 9 losis, o Seig iSUl sla b 55 %
b oeins (glabaly 33y 5 (5 5l50 sl 005 olml oz 50 Fo02nS (Samyd Sl daisil 5xsls 5 x5l (F Sl b
CeB 0508 G5 jo ylin Sl ez Jodo 4y el (g xSl (sla 59 diad 08 (slans s oS Lws cpl 4y ails S0,
Sloslyly pU 68 S slal jo a5 DT (glacsl sk (e WS o Mgy Cesd (5155 41 it 5 Sls walyS (g
G0 Sle a4 igd bawd 08 A pastie 35 4 (Lo, 5o Jlein slasgly s 4 sl S (S | e cailas
Sl 5 Slole (63 el c0adline 4y 0SB pan LB, (b lL ple j0 aiS SIS (6 K0 jeax 4 Wl oo S » 092
s 529 55 (S iSU lagtss 55 Sxsls Gl b S it T JLs & LSS5 055 e BBl 350 p3as 50,5
G131 055 o ST oBial b 5 5 1y ot 5 o (6 oS oS (oo JLatol sl 5 00 ol Sl 5 (5551 5,
ails Glblrs (2580 5 Pz ) aloz 5l (2iSly glayls, e 3l Wl e iz Dless Goyb 5l sygls aies
S50 255 4y 053 oyt lal 5o alen Wl g )sls 4 (ol uss (6l (S Sl slacl Wiy slacS b enlpl il
PE 5 g S gy Cews 595 iy sl Fins 5l LolS Clis ay gom pod o anle ololis | T Gl glasls 5 oS
5 7 F Sl sl)ls) b S 18 sae s ilate ilio (BLI ) 355 8 lalls 5 Ol slasls ol 5
sl asly cuse ;56 Ll o85Sl

S S 0lyg0 50 Qb lovalin slo)lid) p (g 2SIl sl s Wy el a5 by plis jol> il (un axdly
Yu . Liuetal. (2012) (0 ¥AF) o), Kan 5 00l3BT slaiagi b pol> Limgh a8l cpl.ojls 130 V4068 5l 250 (Sus;
o9 gy o «Liuet al. (2012) il o smen « Naseem et al. (2015) . Lee, J & Lee (2015) .etal. (2013)
A ol 4 093 imgys ;o Naseem etal. (2015) o jls Fass G pas 5550 L8, 5 Cude 150 05 canls wisls lis
05551 (50551 Cwd s g Ay @St o8 Wy ST Ay BAS U pae e (5,55 sblie 5 (S0 W el a5 0l s
Wiy ol a5 wisls lis 045 gy ,o Lee, J & Lee (2015) yozen ail o 00iS G pas bawg dip > lp
ol iy 4y S 00S B pae (e 5 L8, 5 (5SSl sl (698 00iS (S

ebes o (Yimetal., 2014) 5,5 o,Lal 0,5 5L, 1S5 9 05, b )b yide cnlio LS )| 4 Olg s Ny el slaaly
ol (2158 0aiiS G e loem 5 a9 alaz 51 (6 )b @dlis 51 il oo i canslite 5 Care i1 censlS (gl a8
Usakli & Baloglu, ) wsis aie o, wselel Joloe yigs S )0 5 (5,bolig g slaiel mhaw (iol38l 0aiiS' 8 pas ;0 055 4
9 Xy Cudgaiie ;0 (SlodisS el (A 5 S so AAS (3,10 W 5l AS S gl 90,8 5,50 o celS 4 W el (2011
Ol & Jol ;o g oS Sran (35 9 Wy G ol lr She Slole aiile lawi o)l 0aS B pae (6 S el w8
axg 3l iy i (Erdogmus & Biideyri-Turan, 2012) aiS o Jos 005G pas )L, 10 S50 5 0aisS o ole
LSe35 001y sapam) el 03,55 05,50 1) AT s Sloles] dgT Copasess 1y sailoaile py e HEOLTS s
KA

5 Slolecl ol 4 lgs o0 VA-0y555 51 (36 (S35 S i (50 (Sds iU slais il Sige iy (5sl5 5 elis azipo
waS S ran slayld; 5 Jolis 4 bgrye (Ldod (o) ol oy ol San (izmod ciy s Lble STy slo)lis,

b ansls 1 6,851 bl

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

VE Y Ol 9 3l 4p93 0 loadd sl Sl 5B 2o L5 dalibiady I @

Aghazadeh, H., Mahdavi, G., Elahi Choren, A. (2015). Innovation Strategies in Iranian Insurance Industry Based
on Blue Ocean Approach. Iranian Journal of Insurance Research, 30(116), 187-214. [In Persian]
Barbopoulos, I., & Johansson, L. O. (2017). The Consumer Motivation Scale: A detailed review of item generation,

exploration,  confirmation, and  validation procedures. Data in brief, 13, 88-107.

https://doi.org/10.1016/j.dib.2017.04.054

Basir, L., Rahim nia, F., Poursalimi, M. (2016). Survey The Effect of Service Innovation on Behavioral Intention
of Customers with mediating role of Experiential Marketing Case of: Five-Star Hotels in Mashhad City. New
Marketing Research Journal, 6(2), 36-19. https://doi.org/10.22108/nmrj.2016.20664 [In Persian]

Chou, C. K., & Chen, M. L. (2016). A qualitative study on perceived value and loyalty: A moderated-mediation

framework. 36(2), 105-122. http://hdl.handle.net/11536/137152

Cruyff, J. (2020). The impact of the Covid-19 on the management of sport organizations. Retrieved from.
Erdogmus, 1., & Biideyri-Turan, 1. (2012). The role of personality congruence, perceived quality and prestige on
ready-to-wear brand loyalty. Journal of Fashion Marketing and Management: An International Journal.

https://doi.org/10.1108/13612021211265818
Gospel, J. Unyime-Young, M. (2020). Covid 19: Assessing the SocioEconomic Effect of the Corona Virus

Pandemic. International Journal of Surgery, 78, 185-193.

Hamidizadeh, M., Karimi Alavije, M., Rezaee, M. (2012). The examination of relationship personality dimensions
& Brand equity and moderating role of Ethical Attributes. New Marketing Research Journal, 2(3), 35-50. [In
Persian]

Independent, T. (2020). Coronavirus: sport-by-sport look at the global impact of COVID-19. Retrieved from

Javed, J. (2020). ESports and gaming industry thriving as video games provide escape from reality during

coronavirus pandemic. In.

King, D. L., Delfabbro, P. H., Billieux, J., & Potenza, M. N. (2020). Problematic online gaming and the COVID-
19 pandemic. Journal of Behavioral Addictions. 29; 9 (2): 184-186.

Lee, J.,, & Lee, Y. (2015). The interactions of CSR, self-congruity and purchase intention among Chinese
consumers. Journal of Australasian Marketing (AMJ), 23(1), 19-26.

Lepido, D., & Rolander, N. (2020). Housebound Italian kids strain network with Fortnite marathon. In.

Liu, F., Li, J., Mizerski, D., & Soh, H. (2012). Self-congruity, brand attitude, and brand loyalty: a study on luxury
brands. European Journal of Marketing, 46(7/8), 922-937. https://doi.org/10.1108/03090561211230098

Liu, X., Burns, A. C., & Hou, Y. (2017). An investigation of brand-related user-generated content on Twitter.
Journal of Advertising, 46(2), 236-247.

McGehee, Glynn M. (2019). Evaluating the impact of esport brand extensions on brand equity and behavioral
intentions. Dissertation, Georgia State University, 2019.

Mohsenin Shahriyar, Esfidani Mohammad Rahim. (2016). Structural equations based on the partial least squares
approach using Smart-PLS software: educational and practical. Ketab Mehraban Publishing. [In Persian]

Naseem, N., Verma, S., & Yaprak, A. (2015). Global brand attitude, perceived value, consumer affinity, and
purchase intentions: A multidimensional view of consumer behavior and global brands. International

Marketing in the Fast Changing World. ISBN: 978-1-78560-233-7

Nguyen, B., Yu, X., Melewar, T. C., & Gupta, S. (2016). Critical brand innovation factors (CBIF): Understanding
innovation and market performance in the Chinese high-tech service industry. Journal of Business Research,
69(7), 2471-2479. https://doi.org/10.1016/j.jbusres.2016.02.016

Nicola, M., Alsafi, Z., Sohrabi, C., Kerwan, A., Al-Jabir, A., losifidis, C. Agha, R. (2020). The socio-economic
implications of the coronavirus pandemic (COVID-19): A review. International journal of surgery (London,
England), 78, 185.

Pantling, A. (2020). Gaming usage up 75 percent amid coronavirus outbreak, Verizon reports. In.

Perez, M. (2020). Video games are being played at record levels as the coronavirus keeps people indoors. In.

Roehrich, G. (2004). Consumer innovativeness: concepts and measurements. Journal of Business Research, Vol.
57(6), pp. 671-677. https://doi.org/10.1016/S0148-2963(02)00311-9

Sanobar Nasser, Shadfar Shahrzad. (2016). Investigating the role of brand color and brand generalization strategy

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0
https://doi.org/10.1016/j.dib.2017.04.054
https://doi.org/10.22108/nmrj.2016.20664
http://hdl.handle.net/11536/137152
https://doi.org/10.1108/13612021211265818
https://doi.org/10.1108/03090561211230098
https://doi.org/10.1016/j.jbusres.2016.02.016
https://doi.org/10.1016/S0148-2963(02)00311-9

|| 10 1V Olimoj 9 55 93 8 ke Jgl Jlw ¢ yBs9 a0 il doliliadys

on brand image with emphasis on the moderating role of consumer modernity. Government - Ministry of
Science, Research, and Technology - University of Tabriz. [In Persian]
Shirvani H, Darvishi A, Mohsenifar A. The Role of the Sports Community in Improving the Health of the Iranian
People in Home Quarantine in the Presence of COVID-19. J Mar Med. 2020; 2 (1):63-64. [In Persian]
Sood, S. (2020). Psychological effects of the Coronavirus disease-2019 pandemic. Research & Humanities in

Medical Education, 7, 23-26.

Stephen, B. (2020). This is Twitch’s moment [internet]. In.

Usakli, A., & Baloglu, S. (2011). Brand personality of tourist destinations: An application of self-congruity theory.
Tourism Management, 32, 114-127 https://doi.org/10.1016/j.tourman.2010.06.006
World Health Organization. (2020). Coronavirus disease (COVID-19): situation report

Worldometers. (2020). COVID-19 Coronavirus Pandemic.

Yim, Y., Sauer, P., Williams, J., Lee, S. J., & Macrury, |. (2014). Drivers of attitudes toward luxury brands: A
cross-national investigation into the roles of interpersonal influence and brand consciousness. International
Marketing Review, 31(4), 363-389 https://doi.org/10.1108/IMR-04-2011-0121

Yu, C. C,, Lin, P. J., & Chen, C. S. (2013). How brand image, country of origin, and self-congruity influence
internet users' purchase intention. International journal of Social Behavior and Personality, 41(4), 599-611.
https://doi.org/10.2224/sbp.2013.41.4.599

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0
https://doi.org/10.1016/j.tourman.2010.06.006
https://doi.org/10.1108/IMR-04-2011-0121
https://doi.org/10.2224/sbp.2013.41.4.599

