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In today's world, characterized by remarkable transformations, a turbulent and
dynamic environment, complexities, and uncertainties, internationalization
provides a promising pathway for the growth and long-term survival of family
businesses. Over the past 25 years, studies in this field have witnessed
significant growth. The goal of this study is to utilize bibliometric analysis as
a structured method to understand this domain and provide a comprehensive
view of research trends, authors, influential articles, and key themes. To
achieve this, bibliometric analysis was performed on data obtained from the
Web of Science database using the VOS Viewer software (version 1.6.20) and
R software, covering the period from 2002 to 2025. This analysis encompasses
359 articles on the internationalization of family businesses. The results of this
study show a distinct focus of international business journals on family
businesses. Additionally, there has been an increased interest among
researchers in areas such as international entrepreneurship, dynamic
capabilities, entrepreneurial orientation, and socio-emotional wealth over the
past six years. The co-occurrence analysis of keywords reveals six main
themes: 1) Ownership structure and corporate governance 2) Socio-emotional
wealth 3) Strategic management and competitive advantage 4) The impact of
internationalization on firm performance 5) Market entry modes 6)
Entrepreneurial orientation.
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Extended Abstract
Introduction

Family businesses represent a dominant organizational form worldwide and play a crucial role in
economic development, employment creation, and value generation. They are typically defined as
firms in which ownership and control are largely concentrated in the hands of one or several family
members who are actively involved in management and decision-making. Estimates suggest that
family firms account for around two-thirds of all businesses globally and generate approximately
70-90% of GDP and a substantial share of employment in many countries (De Massis et al., 2018).
Despite their importance, family firms are increasingly exposed to the challenges of a volatile,
uncertain, complex, and ambiguous (VUCA) environment, driven by rapid technological
advances, digital transformation, artificial intelligence, geopolitical tensions, financial instability,
environmental change, wars, pandemics, and intensified global competition. In such a turbulent
context, internationalization has emerged as a critical strategic option for family firms seeking
sustainable growth and long-term competitiveness. Expanding into foreign markets can enable
these firms to exploit economies of scale, access new customers, diversify revenue streams, tap
into skilled and lower-cost labor, and acquire new knowledge and capabilities. However,
internationalization in family firms is far from straightforward. Prior research has produced mixed
and sometimes contradictory findings regarding the extent, speed, and patterns of international
expansion in family businesses. On the one hand, some scholars argue that family firms can
leverage unique resources—such as long-term orientation, strong social capital, and relational
governance—to pursue international opportunities effectively (Claver et al., 2009). On the other
hand, others highlight constraints such as risk aversion, financial conservatism, and the desire to
preserve socioemotional wealth, which may limit the willingness of family owners to undertake
international expansion (Pukall & Calabro, 2014). As a result, the literature on the
internationalization of family firms has grown rapidly but in a fragmented manner. Several review
and conceptual papers have attempted to synthesize this body of work and clarify its theoretical
underpinnings and empirical findings (e.g., Alayo et al., 2021; Casprini et al., 2020). Nevertheless,
the accelerating growth of publications, particularly after 2020, together with the increasing
diversity of topics, theories, and methods, calls for a more comprehensive and up-to-date
bibliometric examination of the field. There is a need to map its intellectual structure, identify its
core and emerging themes, and reveal how research on family business internationalization has
evolved over time. In response to this need, the present study conducts a bibliometric analysis and
network mapping of research on the internationalization of family businesses using co-word
analysis. Drawing on the Web of Science Core Collection, we compile a dataset of 359 English-
language articles on family business internationalization published between 2002 and 2025.
Following established bibliometric procedures (Donthu et al., 2021; Bretas & Alon, 2021), we use
VOSviewer and the Bibliometrix package in R to analyze publication trends, citation patterns, and
collaborative networks, and to identify influential authors, journals, and countries. The results
indicate a surge in scholarly interest after 2020, with research primarily published in leading
international business and management journals and centered on six major thematic clusters—
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including socioemotional wealth, ownership structure, and international performance. Overall, this
study illustrates a conceptual transition in the literature from traditional entry-mode analysis
toward behavioral and capability-based perspectives, such as dynamic capabilities and
entrepreneurial orientation.

Methods

This study employs bibliometric analysis as a quantitative approach to examine patterns in
scientific publications and map the intellectual structure of a research field (Donthu et al., 2021).
The research process follows the three-step systematic procedure proposed by Bretas and Alon
(2021): (1) defining the research questions and review protocol, (2) identifying the sample and
developing the coding framework, and (3) conducting bibliometric analysis and interpreting the
results. Data were collected from the Web of Science in October 2025 using a search query that
combined terms related to family businesses (e.g., “family firm, ” “family business, ” “family
enterprise’’) with terms related to internationalization (e.g., “internationalization, ” “entry mode, ”
“foreign direct investment”) using the AND, OR operator. The search was limited to English-
language articles .After screening titles and abstracts, 359 articles published between 2002 and
2025 were retained for analysis. To enhance reliability, two independent researchers conducted
the screening process. The data were analyzed using VOSviewer (version 1.6.20) for network
visualization and the Bibliometrix package in R for descriptive and statistical analyses. Techniques
such as citation analysis, keyword co-occurrence analysis, and clustering were employed to
identify influential authors, major research themes, and emerging trends in the literature.

Findings And Argument

The analysis reveals that research on family business internationalization has experienced
substantial growth over the past two decades. The first article on the topic appeared in 2002, and
publication output remained relatively modest until 2008, averaging approximately two articles
per year. After 2012, however, the number of publications increased rapidly, reaching a peak of
42 articles in 2023. Notably, more than half of the publications in the dataset (198 out of 359) were
produced between 2020 and 2025, reflecting a surge of scholarly attention to this topic. In terms
of influential journals, International Business Review and Journal of World Business emerge as
the leading outlets, each publishing 24 articles on family business internationalization. These
findings demonstrate the strong engagement of international business journals with this research
area. At the country level, the United States, Spain, and Italy are the most productive contributors,
both in terms of number of publications and citation impact. The author analysis identifies Andrea
Calabro and Alfredo De Massis as particularly influential scholars in the field. Keyword analysis
highlights several dominant research topics. The most frequent keywords include firm
performance, socioemotional wealth, ownership, and corporate governance. The increasing
prominence of socioemotional wealth indicates a conceptual shift from purely economic
explanations of internationalization toward behavioral and family-centered perspectives.As Figure
1 shows, Co-occurrence analysis identifies five main thematic clusters: (1) firm performance,
entrepreneurial orientation, and dynamic capabilities; (2) socioemotional wealth and entry modes;
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(3) corporate governance and diversification; (4) family ownership and behavioral agency; and (5)
competitive advantage and family involvement.

,,,,,,,,,

Fig 1: Keyword Co-occurrence

Integrating the results of all analyses, the literature can be broadly synthesized into six overarching
themes: ownership structure and corporate governance; socioemotional wealth; strategic
management and competitive advantage; the relationship between internationalization and firm
performance; international market entry modes; and entrepreneurial orientation. The analysis of
recent publications shows that emerging topics since 2020 include socioemotional wealth,
entrepreneurial orientation, innovation, dynamic capabilities, and the internationalization—
performance relationship. Earlier research tended to focus more heavily on export strategies, joint
ventures, and board composition, indicating a shift toward more behaviorally oriented and
capability-based perspectives.

Conclusions

This study provides a comprehensive bibliometric mapping of research on the internationalization
of family businesses between 2002 and 2025. The results indicate that the field has matured
considerably, particularly in the last five years, with increasing publication output and the
emergence of new conceptual perspectives. The study contributes to the literature in several ways.
First, it synthesizes a fragmented body of research into a coherent set of thematic clusters, offering
a clearer understanding of the intellectual structure of the field. Second, it highlights a noticeable
shift from traditional internationalization topics—such as export strategies and joint ventures—
toward behavioral and socioemotional perspectives. Third, it demonstrates the growing integration
of the family business and international business research streams. From a practical perspective,
the findings provide insights for family business managers seeking to expand into international
markets. In particular, the results emphasize the importance of governance structures,
entrepreneurial orientation, and the complex role of socioemotional wealth, which may act both as
a driver and a constraint on international expansion. This study has several limitations. The dataset
was limited to publications indexed in the Web of Science database, and relevant studies indexed
in other databases such as Scopus may not have been captured. Furthermore, the search strategy
may not have included all possible synonymous terms related to family businesses or
internationalization. Future research should further investigate the multidimensional nature of
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socioemotional wealth and its impact on internationalization performance. Additional research
could also explore intergenerational dynamics, the role of cultural context and intra-family

conflicts, and the development of more refined conceptual models explaining how family firms
expand internationally.
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