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Abstract

The study aimed to explore the creative experiences of modern sports health
clubs in the field of advertising. This research was conducted with a
qualitative approach and through the phenomenological strategy. Data were
collected and analyzed through in-depth and semi-structured interviews
using a seven-step phenomenological process. In this study, 14 experienced
and knowledgeable individuals, including managers and experts active in
the field of sports advertising who participated in the design and
implementation of advertising campaigns for these clubs, were interviewed.
Through comprehensive library research and evaluation of the results of
past studies, important indicators of the creative experiences of modern
sports health clubs in the field of advertising were identified and extracted,
which included print advertising, TV and radio advertising, email
advertising, outdoor advertising, Instagram advertising, video and
advertising teasers, and word-of-mouth advertising. It was also found that
using these creative ads resulted in a 30% increase in new customer
acquisition, 25% in subscription sales, 40% in customer engagement, 15%
in customer loyalty, 20% in customer return rate, 50% in new registrations,
30% in in-person interactions, 35% in the number of followers, 40% in site
visits, and a 30% increase in website traffic. Therefore, according to the
findings, it can be seen that the use of creative advertising in sports health
clubs plays a significant role in the growth and development of these
businesses, and their owners should expand their activities in this field by
using up-to-date marketing strategies and consulting with sports marketing
experts.
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EXTENDED ABSTRACT

INTRODUCTION

The global health and fitness industry, largely comprised of small and medium-sized businesses, appears to be a space
with widespread momentum for innovation and growth, while also showing great potential for the future. The health
and fitness sector has experienced significant growth over the past decade, with membership and staff numbers
increasing both across Europe and globally. However, the prevalence of inactivity and obesity is systematically
increasing at an alarming rate, negatively impacting public health globally, while highlighting the vital role of exercise
in the prevention, management and treatment of many non-communicable diseases. In a recent Eurobarometer report
on physical activity and sport, 11% of respondents reported having previously participated in sport and physical
activity in fitness settings.

By reviewing the background of related research and in line with the subject of the study, it is clear that today one of
the most important and efficient strategic marketing tools in the health and fitness clubs sector of the sports industry
is modern technologies that can have a tremendous impact on the marketing of these clubs through the design and
development of up-to-date and efficient applications. Also, the use of advertising activities, especially with a creative
approach to attract customers, can be considered one of the effective solutions in this regard. Considering the
acceptance of sports by all segments of society, this has caused companies and organizations to allocate large amounts
of money to advertise their products through sports advertising. Also, despite many studies that have been conducted
in the field of advertising, sports marketing, sports marketing content, and the role of creativity in advertising, no
comprehensive study has been conducted to date on the methods and sources of income of modern health sports clubs
in sports advertising in Iran. Therefore, by examining and exploring the creative experiences of successful sports clubs
in sports advertising, new strategies and methods can be achieved to grow sports advertising and help sports clubs
attract sponsors. Therefore, there is a research gap in this regard that needs to be examined and explored. Therefore,
the purpose of the study was to answer the question: What are the creative experiences of modern sports health clubs
in the field of advertising?

METHODOLOGY
This research was conducted with a qualitative approach and through the phenomenological strategy. Data were

collected and analyzed through in-depth semi-structured interviews using a seven-step phenomenological process. In
this study, 14 experienced and knowledgeable individuals, including managers and experts active in the field of sports
advertising who participated in the design and implementation of advertising campaigns for these clubs, were
interviewed.

RESULTS

Table 1. Creative experiences of sports health clubs in the field of advertising
Creative experiences Advertising Area

Membership cards designed with 3D images
Multilingual brochures
Club magazine
Attractively designed discount coupons
Special mailing packages Print Advertising
Advertisements in local newspapers
Wall calendars
Creative design of purchase invoices
Use of recycled materials in advertising printing
Sponsoring health-related programs TV and Radio Advertising
Television commercials featuring famous bodybuilders
Radio commercials featuring inspirational music
TV commercials featuring humor
Radio interviews with gym trainers
Short, targeted ads on popular programs
Sending personalized emails Email Advertising
Email campaigns with educational content
Incentive emails to renew membership
Using email for surveys and feedback
Email campaigns to introduce new classes and programs
Festival and occasional emails
Emails containing nutritional tips and diets
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Creative experiences Advertising Area

Emails informing about competitions and sporting events
Advertising at subway and bus stations Outdoor Advertising
Interactive billboards
Advertising at local sporting events
Wall posters at sports venues
Advertising on public transport wehicles
Using LED displays in high-traffic areas
Advertising at other clubs
Using Influencer Marketing Instagram Advertising
Free Educational Webinars
Targeted Social Media Ads
Hashtag Campaigns on Social Media
Motivational Video Content
Google AdWords Ads
Interactive Instagram Posts
Email Campaigns with Links to Video Content
Advertising on Online Streaming Platforms
Online Membership Programs
Advertising campaigns in sports applications Video and promotional teasers
Advertising campaigns on video platforms
Using interactive content in digital advertising
Advertising on sports podcasts
Email advertising campaigns with different topics
Advertising on sports news sites
Advertising campaigns on new and emerging social networks
Birthday messages with special offers
Send motivational SMS
Provide personalized advice
Reminder emails for membership renewal
Offer special discounts for long-time members
Hold exclusive competitions and challenges
Follow-up messages after absence from the gym
Special training programs for specific needs

Word of Mouth Advertising

DISCUSSION AND CONCLUSION

Sports advertising is the use of promotional techniques and methods in the field of sports to introduce, generate
revenue, and gain prestige and reputation. Sports advertising is basically divided into two main categories: first,
advertising that targets sports teams, clubs, and organizations. Second, advertising that uses well-known athletes for
commercial purposes in other areas. The focus of the present study was on the first type of advertising. These ads
sometimes promote a sports product, or a product that is not directly related to sports. For example, we currently have
sports ads that promote milk, TV channels, radio channels, electronic products, etc. The creativity in using sports to
promote products that have little to do with sports is truly astonishing in some cases. Sports advertising is a very
important part of sports marketing and management. Many of the world's largest companies that provide sports
equipment use this advertising today. Apart from sports equipment, even some non-sports items are also promoting
this type of advertising. Some of these advertisements and posters are really ridiculous, while others are very creatively
designed. It is this difference in different advertisements that indicates the need for serious investigation in this area.
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Table 1. Status of interviews conducted
OB Wsbdalas sl
Number of interviewees
420 sebas oy gseme
Total interview time
0,8 azlas ploj (Sile
Average interview time per person

14

27 Minutes

ABIY (e 55555 sloolKsly Slinls 059> 58 Jlad olalid )l 5 ¢l pke (oo 3l owigbazlan i VF 51T Jour 4 4255 L
WJlo Yo B Y aiels jo Baigiaslas 5l oo, YV/FY wlols JSas GLBT 1) ao,o VEIY § lapils 1) oyl oo o
OMpass bl ciomen Aiogy Jlu T U)o aisls (o ool ao,0 0 g Jlo o b FY s aeld )5 oy YA/BY
555 S jan gLl aoys YAIBY 5 ] cwlid )5 e (gls duys VV/FY (iS5 (gl)ls ol 3l ol as o B

YV

s Cumex o Shy ¥ Jgu
Table 2. Demographic Charactersitics

Slalyd we o Sl 09,5 e
(Percentage) (Frequency) (Group) (Variable)
85.7 12 (Female) ;
e (Gender) comis
14.3 2 (Male) s,
21.43 3 20-30 years
50.0 7 31-40 years (Age)
28.57 4 41-50 years
50.0 7 (Bachelor) ol s
21.43 3 (Master) ol wbos s (Education) eSeass
28.57 4 (Ph.D.) s 558
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Table 3. Creative experiences of sports health clubs in the field of advertising
SEW Oyl Sl 039>
(Creative experiences) (Advertising Area)

Gdwdw polai boads >lhb cogae sbbo IS
Membership cards designed with 3D images
aljur sloyods

Multilingual brochures Sl olals
o8l ale (Print Advertising)
Club magazine
Sl b b s slagysS
Attractively designed discount coupons
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(Creative experiences) (Advertising Area)

STPEgPITYeIN
Special mailing packages
oo soaslyy, o wlls
Advertisements in local newspapers
Sl ol
Wall calendars
2 slaysSl s b
Creative design of purchase invoices
bds Sl e (8L 5L olge 5l oslainl
Use of recycled materials in advertising printing
e b b o sloaels o Sy il
Sponsoring health-related programs
SByyme olileg s3a b (Sl sla ST
Television commercials featuring famous bodybuilders
Sl b ego b am20l) lils ‘ o
Radio commercials featuring inspirational music 9200 9 Syl olls
b w5 b Sy el sla ST (TV and Radio Advertising)
TV commercials featuring humor
sl laye b (2920, loalas
Radio interviews with gym trainers
Jad il slaael o 55 wiedas g oliS ks
Short, targeted ads on popular programs
odd gl sazds s Jrosl )
Sending personalized emails
5900 sl b (ool slaeeaS
Email campaigns with educational content
Cogas waed Slp ol 5 b Jos]
Incentive emails to renew membership
3,953k g (P a5 sl ! 51 ool
Using email for surveys and feedback oos | Olals
Email campaigns to introduce new classes and programs
6_....“:[».4 9 6"’)‘9’1":‘? 6"“’;}""‘]
Festival and occasional emails
e o) 5 cludss SIS sl sl e
Emails containing nutritional tips and diets
5509 sbolyg, 5 Slibbae 0)bys (Sla, bl slafeen
Emails informing about competitions and sporting events
ool 5 9y ool jo lils
Advertising at subway and bus stations
ol sloo, gl
Interactive billboards
e (B35 saslag, yo Slls
Advertising at local sporting events haxo wlids
Pipg labazma ;5 (5)lp0 (sla s (Outdoor Advertising)
Wall posters at sports venues
ogoe 4l blog 59, Sladls
Advertising on public transport wehicles
35,5y 3ble )0 LED (sla Sisles 5l oolazal
Using LED displays in high-traffic areas
5500 slelKil o wlls
Advertising at other clubs
S Lo puslin| 5l aslil
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(Creative experiences) (Advertising Area)
Using Influencer Marketing

OB el slayling
Free Educational Webinars
tloizl slaasios (o wiadon ol ls
Targeted Social Media Ads
eloiz| slaasis o St slo oS
Hashtag Campaigns on Social Media
Sl 2Py Slyiome e
Motivational Video Content ol Lo il
39,980 J565 ks (Instagram Advertising)
Google AdWords Ads
Interactive Instagram Posts
Ny Slgoe 4 S b el slogueS
Email Campaigns with Links to Video Content
ol iy slop izl po wlinls
Advertising on Online Streaming Platforms
Online Membership Programs
239 SLEShl o Sbuls slaneS
Advertising campaigns in sports applications
@Png slap,itly o Shls slageS
Advertising campaigns on video platforms
Jiious Slids jo Jelss slalgios 5l ooliul
Using interactive content in digital advertising Slld b, 9 Pug

P9 slcwSol ys Sliels (Video and promotional teasers)
Advertising on sports podcasts

@t Slegoge b Joasl Sbls sl peS
Email advertising campaigns with different topics
038 G sliols o olils
Advertising on sports news sites
5B g wax elaizl laaSd jo Sluls slagaeS
Advertising campaigns on new and emerging social networks
oy Ololgion b ol jer Wi G 5 slaply
Birthday messages with special offers
Sl slaSaly Jlof
Send motivational SMS
o..\,.'bd)‘hu gl (_chbo)sLi'..A 45|)|
Provide personalized advice
Cugae Baed lp 6500k slo !
Reminder emails for membership renewal
w8 slacl gl ohg slacaass 4l
Offer special discounts for long-time members
G olamil gla il 5 Sliles 6,55, (Word of Mouth Advertising)
Hold exclusive competitions and challenges
oL o jpa> pos w65 slopln
Follow-up messages after absence from the gym

ooa e wlls

Pl sl sl ok (S ped slaasl
Special training programs for specific needs
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Table 4. Creative experiences of sports health clubs in print advertising

A ol Skl Gl gl o W onbe gl culs cedple
Creative experiences Enetaf Rata Titan Jordan Hybrid Celin Advance White SamFit

COUIw )
Raspina

Gomdw polai boad >hb Cogas o8 v _ _ _ _ _ _ _ v
Membership cards designed with 3D images
albjoiz glo)gly v ~ B B B B v v ~
Multilingual brochures
o8l alme
Club magazine
iz (b b s slagnsS v
Attractively designed discount coupons
oy S S v
Special mailing packages
o slaaalyg, o Slils v
Advertisements in local newspapers
&5)‘97‘.‘> 61-“’0-'9‘“ v v
Wall calendars
S slayysls A )b v
Creative design of purchase invoices
bls Sl e (8L 5L olge 5l oslainl
Use of recycled materials in advertising printing

Giliss Gl slacaled saimslis daosls sl il Sk 05> 45 )5 cWolal Al ol saiasylis F Jax

@250 5 Sisll Sleld ojsm )0 (0 (5859 lrelSil Al )l 8 Jguer
Table 5. Creative experiences of sports health clubs in TV and radio advertising

AW ol ol ol igdl SN e . St e (9339 Oloy!

. S
Good feeling of Razavi Alzahra Sepehr Sports

Creative experiences Titan Payam Advance .
life Dream

IS

Oxt
Oxyge

S

n

Sl b s o sladali p S il
Sponsoring health-related programs
G yme olileg jpa b Sn sl o ST
Television commercials featuring famous - - v - - - -
bodybuilders

Supledl sla Bwge b g0l Slals
Radio commercials featuring inspirational - - - v - - -
music

b o3 b sk sl ST v
TV commercials featuring humor
e L P
Radio interviews with gym trainers
ol (50 Siedan g ol Slinls
JIRERAM v - - - - - v
Short, targeted ads on popular programs

- v - - - - v
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Table 6. Creative experiences of sports health clubs in Email advertising

PHEERWPES G R 55339 ooy S U )
Creative experiences Rata  Sepehr Sports Dream  Energym  Raspina
a_\.irs)‘t.us,a;'uir u;chJ.w‘ LJL.J)l v v v v
Sending personalized emails
ts":’}%‘J Slgoe b le"“”‘ Sl aS v v _ v
Email campaigns with educational content
Cugas el gly omf 5 sl o] v _ v _
Incentive emails to renew membership
3,953k 9 (Priww a5 sl a5l oolain! v ~ _ v
Using email for surveys and feedback
ez laacly g DS (B sl (ool SlocreS v v v v
Email campaigns to introduce new classes and programs
slin g Slojlgria sla fuos! v ~ _ _
Festival and occasional emails
e Glaw); 5 Glais Ol gyl slafao! v _ - _
Emails containing nutritional tips and diets
s sbeslyg, 5 Slibus o)l Sl oMbl sl fen v _ B B

Emails informing about competitions and sporting events
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SN ol ol uigol e (359 Lo auilo 3 LT Caly oy oYl el
Creative experiences Titan  Advance  Sepehr Sports Dream  Aftab Farmanieh White Novin  Spinas Palace

ool 5 9y glaolliuyl jo Slils
Advertising at subway and bus stations
kel sl gl
Interactive billboards

u;l’“j g_s*'i")')s solyg, )'3_ Slals v _ v B B B v
Advertising at local sporting events

— — — v — — —

9 Gl 10 (5)ln0 sl s v
Wall posters at sports venues
oo 4l Jlug 5, Slels v
Advertising on public transport wehicles
38,5 gblie )0 LED lo Kigles 5l oolail
Using LED displays in high-traffic areas
500 eolRil yo Slds
Advertising at other clubs

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

(A V7Y H"'\"()L’&.um),}.:ﬂg:ffi’)b)u‘f,mdbugdhj)jdgﬂ_)wwbhwg)

9 sLala.v ‘_ngb)}...Lu ‘5).41 ‘_ngolf...ma‘ )o ‘5...)))5 ‘_gl.:ooliwb .‘a.wy 45 .))‘Q)JGA 44[3)1.7' (5la.~.‘><.a uL!u.Lu J...l?u L ‘V Jﬁ"\:"
4.....»‘& Qo> L)L’ ,.....M.A" u..\} 9 (5"9'09 GblfT w‘)ﬂ‘ ).) ;o.e(o u,....cu “_)Lu.l.u 63.7 Q"‘ w‘ ol obl.a...w‘ ;L’>bo ‘5....»))5 Lngol..\.;j)

GA;L.,MI Slals 0395 3O (w5 D)9 Lngol.i..;l.: PHEES u)l?u A Jgd’
Table 8. Creative experiences of sports health clubs in Instagram advertising

- . Lwl
QB oyl ; e i ool AL o] d

Sllass! . o lggd L
Creative Enetaf  SePehr Sports < Energym < slss oY
experiences Dream SamFit Spino VIP

. e Lt .
=R 39 a9
Part

Nova  gpinas Novin Vazne YouGym
Palace

oL
Pod

iSglas] 5l oolaiul
SaS e v
Using Influencer
Marketing
sl sl
ok, - v - v v - . - . .
Free Educational
Webinars
50 diedas olils
clorz] slaasSs
Targeted Social
Media Ads

5 St b S
=l slaass - - - - v v - - . .

Hashtag Campaigns
on Social Media

SFNs Glee

555 - - - - v - - - - -
Motivational Video
Content
39,991 U555 liks
Google AdWords - - - - - - v - - -
Ads
) LSLQL’J JL‘”C‘*“-.!.
plS s - - - - v - - v - -
Interactive
Instagram Posts

l'fsl-.é""'.’.‘ cSL‘”er-.,rJ
Slgime 4 S

s - - - - - - - - - v
Email Campaigns
with Links to Video
Content

lapicl s licks

T iy
Advertising on
Online Streaming
Platforms

ol Cogae slaasl

Online Membership - v - - - - - - - _
Programs

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

1 Olimoj 9 53l 93 o)lesds cpgaw Jlw (yBJs9 g 3o yiil> doliliadgs | #¥ A

e Lice b3l ol e ol (glocng 5 K Lo uSliny] Lals ol Sliw] Slinls 51 laolEal A Jsuz sloosls _olul,

OB as Jlis wdz yo ol 5B O sl )ling 5 (05Kl iy slaime b «las g9 cpl ailes S solarul 4l )18

ol aLBls
Sbeks la)is 5 Sy 0js 53 (S (8555 SlaalRal A o)l A Jgax
Table 9. Creative experiences of sports health clubs in video and promotional teasers
ENE oY, s, e s °‘:" ol pld e S Ll MA
. . epehr Sports
Creative experiences Rata pD P Fitamin BTM Pod Raspina 118
ream
258 GG Sl o Sl slageS _ v v _ _ _ _
Advertising campaigns in sports applications
Pny sleealy o Sl sla s _ v _ v _ _ _
Advertising campaigns on video platforms
Jlems bl o Lol slalgio 5l eslaiul _ B B B v _ _
Using interactive content in digital advertising
935 gcwSol o sl s _ _ _ _ _ v _
Advertising on sports podcasts
Cilisee Slegdge b Jros! (Sl (slopmeS v v B B B B B
Email advertising campaigns with different topics
059 S slcols o olbls _ _ _ _ _ _ v

Advertising on sports news sites

o5tbs g waz elaizl sloass o Jlels GloreS
Advertising campaigns on new and emerging social networks

Jooz ol ololp cedls (plais] Slals Gloys 5 (eing Slaks ojs 50 (5335 sleelSil Al )l a4 A Jsor

OlB Gl g sl il 5 2D)ys Sl Ho Sl laireS i amy 10550 SlRalLL 4 S5l 0 patuive
mloo): 0y Qs> Lgl..a.c\ ud&j ULJJ.MM L: J-“L"-’

oo las Slds ojex ;0 S yuid B39 ol Alids oyl e Jj»\?
Table 10. Creative experiences of sports health clubs in word of mouth advertising
PHENERPN PR | Gly ol Laawly ol el Ry Lalac (pmo) pw
Creative experiences Rata Pod Raspina Rasbin Enghelab Oxygen  Land of muscles

o5y Slolgiiiog b olyen Wi S 55 slaply v _ _ v - - -
Birthday messages with special offers

55 el L) v
Send motivational SMS

oJ;SL;)‘LuL;a:'uZ Lngbo)}L.'L.a 431)1
Provide personalized advice
Cagae waed glp 6slol slo o] v
Reminder emails for membership renewal
Offer special discounts for long-time members
stazl sl il 5 Slibes )15 2
Hold exclusive competitions and challenges
OBl )3 jpax pas 5l w6350 lopls
Follow-up messages after absence from the - - - - - v -
gym
Pl sl sl oig (su s sloaln
Special training programs for specific needs

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

/AR P

1 Qlumej 9 by 9> o )loud Py Jlo (j0)09 Co p 30 Hhils doliladys

sl Jlo)l 3o,k 5l plasasls Gl zusy lp owy 0,50 olKoL GBS sl oy, oamoylis Ve Jgux

slails Lael 9 Lﬁoliwl.: O quLu)‘ u.ug.a.u 39 (e u..«.:u ‘L(bb)s.).j) U"‘ Ll ‘sn.n.\g 6L.a.c‘ L 0)45 LSLEM Qx5 43‘)‘ 9 ‘Sm)..iv‘

el oas LT VY Jsam 4o daT 5l saslassay b a5 0 bl laaslas wos glolis slaadlze Lolul s wslsl )

loabas Jelosigas 26 1) Jgor
Table 11. Interview analysis

& Ll GBS (sla o,

. - bl slasi olBlolas gy win p Ol il e
L R STIE e Lol
Proposed innovations Number of ~ Number of The extent of the advertising's . ° .".””
P documents people impact on customer attraction Creative advertldsmg methods
use
00938l Zodly (e Bl 1 ! RS T AR oy slailly sl eslin
AR-Based Advertising 30% increase in customer acquisition Using video challenges
o yoiBsliy] b 5\ 6 1 A e o o, AT Gisupledl ke 5l oolical
Collaboration with Influencers 20% growth in new customers Using inspiring images
3 2 ) e ol s .
o) slaslazs, b il o5 ST g 5o 4Y8 03, AR
Combining Advertising with Live Events 25% growth in subscription sales Combining advertl_s_mg with sports
competitions
5 1 b PNV T )
NUETRR R POEE Olue Jolad )3 AT+ 25 isel sl 5l eolial
: o .
Club App Creation 40% increase in customer Using educational videos
engagement
10 3 . : aSL ; 3
Sl ol e LAl i 5 oy 0 25, 712 ﬁ;iliﬁbcoﬁteai ‘cf::o::\f
VR-Based Advertising 15% growth in customer loyalty g
networks
o) (ohj9el sloaslyy Byme S Obriie St Sil g5 o AY e lidl b i 5 5 (holas sloceny
Introducing Live Training Programs 20% increase in customer return rate Interactive posts and surveys
1 2 ) e .
laolayg, Jore jo Slids RUISE-PRULEA RV " gl )2 S sla st
Advertising at Event Venues 10% growth in customer acquisition Creative postecrist)t/hroughout the
5 3 . L5 U Joigel 5
S5l ol Sl oolial b wlinks apaz glapbiond po A0+ a3l &l b Grigel oS5
. . . . . Combining education with
Advertising Using VR 50% increase in new signups -
advertising
11 1 PN R I SNYA TR I Sl o Ol 5Ly clas
235381 Cally (slans3lyiS 5l oalind Sopde SDlss 2 2T A AL 5o Dl Fliels L8 oL
. . 30% increase in in-person Creating an attractive advertising
Using AR Technologies .
engagements space in the club
o be L5 8 b o) Kon 2 1 o550 Slaws 4o o, Y0 T Slislns oloxy)
Collaboration with Top Athletes 35% growth in number of followers Creating online competitions
3 4 . Ly o olo ol sle
Content Production with Al 25% increase in audience acquisition playing training
advertising
VP Slils (e 2 2 Saz lapbicns ys Gl Yy Dy5 SBSS Sl eolanul
Introducing 360-Degree Advertising 22% increase in new signups Using sports graphics
2 2 .. . . .
Sl iz lgizme & 900 Sligls Salo a3l 50 AF+ ol bl slaceSh b el ;”5 ”
Advertising as Multimedia Content 40% increase in site visits Combining advertising with sports
podcasts
o o3y Slasiss ) 3 3 e Lie 5 a3, £Y0 Ol b ebss liks
Offering Special Online Discounts 25% growth in contributions Interactive advertising with users
1 3

f)}.g ‘_ng..»').g La d)l.i.ub
Collaboration with Top Brands

Soluog S5 58 a8l Y
30% increase in website traffic

g Slild g eai; Slile
Live competitions and video

Copyright ©The authors
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)

advertising
S5 A g =X

Publisher: University of Tabriz, Tabriz, Iran



https://creativecommons.org/licenses/by-nc/4.0

1 Olimoj 9 53l 93 o)lesds cpgaw Jlw (yBJs9 g 3o yiil> doliliadgs \ 75 A

Jolis glel anslr o plowil Sl 05> 50 O S S (sh)yg ellil s o)l Jul Sua b aghy )
3105 slp Al lisluass sloaslas j a5 0g (ohy5 Slls ojex GLulid )5 5 (ol (o)) sleelil ol pae
A Sl as ols ylis ool Judoes .asos ol siedon jgbas s bl diges lgreas ,a5 \ F Egazme ,3 .0 oolaiul laosls
SloaSin Ho Slids wiga ool alils Li5,9 slelKal aalye il g Cholbe wis 5 suie ),.;L waliZee slaoje> 4o
el 005 S8 waz ()b e Ddx g OMalad ialsl 4 ¢ elosx]

g so o3l Jliel g dgzrg S 5 (2l3o0l) ((Byme Sl GBips 0397 50 smd T SLUBey 5 O3 Sl ool (o359 Slicls
o |y (555 slaglejl 5 olfal dapss oS (Ll (Jol w298 on ol Lol as 55 4 Ll o355 059> 55 ik
55 o3 09 oo ooliiuwl laoje> ple ;o (5,low Blaal gl sadaislin o, Ko;,s 5l o] jo a5 Sluls pgs .amo o 3
ssba &5 (Jgazme b S oo &l 1) (5859 Jpame So Dbl (a5 e olinds g Slds cus g5 p 0l g
1o U5 (252505 (sla JUE s 45 s sl sy ik ol b 55 Lo s Jliaglyicds o ogryn 55 4 i
b Sz abl, &5 (SVgame s @l (g 5l eolitnl jo CoBNS aiiS 0 Gl ] 08 g (SS9 Sl Y gazme (g0,
wilics (535 Cupe 3 bl 53 oot Sl G5 (859 Ll el Sl By s jlge (S s il 35
(9 Ol 3o aiS oo oolawl Glids ) 5l o950l 00,8 &Sl 3555 Olygad a5 e S oS 15 5l 6 b
53 w00y Sondan bily o gy 5 Slls 5| (B s Sl Sl eg8 (ol g3 Jl 58 55 (55,908 DB 5l i 2>
SIS 035 ol 13 60 oy P33 52 45 ol s Sk )0 Eoglis eyl londs b G Ly Koo S a5 >
EVES RSO W LES PP TS PE] G VRV SRR S v PP Y L v PG EN e g ) R E i T L R PP VA K A K
el 00l

Ty (il Glialsd 0392 33 (530 iy (b9 SRS SIS ©,low

009,84 pasis e Lacl 4 (Sl 4z g oogdle o IS ol igamdns polas o..\.&f‘).'a Cugac gl 5.
Lacl a5 00,5 2l oBil Slpwas 3l gowaw pslai b sogas b )5 ‘"u.BUa.zj‘"‘s.i:)‘)j oBil (Jle sl ams oo
Lacl jo yin Gled s ool cel 5 oyl .oJ”T Cawd 4y oBab 5l was B calize sblgs 51 0,5 ol L wiles oo
e Molliym slacl Gax sl p MOlanl" s Bl il sla gy, Y WS o el o Gl |y Cogas 4,25 5 oo
0,b,0 Sledlbl aSly oS (oo (B | olAL Sloss Lei5as dayglg 2 (nl sl 00,5 (b alide 0bj wiz 4 (2l 2
oo Ll g oKl e b o > )15 (slael ool cmge a5 wimo o 4l 55 (8559 SUIS 51 oolaiwl o556 g Jove S
(S515555 o5 0,5 asliial sl s 5 61, e lolSL, 5| 5 ol sl e ¥ 505 15 T (s s5B b 5
s (B350l Slyiome b grayg ds w055 olyen Al b e gy (Sl b il oo ()5 0S8 Joles 009381 ol
loro ¥ S oo Cugli Lael ol 15 55 1) (o0)5 w5 (S9IS ez eiiz Ol i D ogdle (el a5 (plaiiS oy
Coribgn o bl Jold Ao ol 0t oo pite todhs OIS § s SYlis (g5l alzeo S olo o BT, oSl rolSl
Oz |y aloms 0l o Lael o ls oo (Bjsel diz oAl dls oo o5 Censl (slay3is glodro g § Ly b dlae el
a5 slagsS 5 Mol oS il ke b i slaysS D S glls |y o] S aded b 3y ol
§| e o0litisl 4 a5 ) o)l a5 Wloads > lb (glisSar daiysS ol S e ool Lliz g 5y sla b L
oy Lotz Al 5 3550 sliple sDls o tplell LS5 slalo b lansS s Jlinglyieds a555 e Lok
s ohite s 02" oSl e slatalis, 3 ik £ 055 e 51525 oS3 Slass skl 5 i 5

3 smb’i o3l g Lsas (ol s ol oS po e Jowe dsol> gl ohg Ololpring g beadass &3l L e slodslig, 4o

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

[RA] \2Y ”c"cQm)’}.ﬁjli5?,)b)Lo.»';'a5f’mdbuﬂ\jbj)5@.)f.)awl)%uua§9)

omrsi Jlo o M1 oK o ylers clomasi VS o slmyl e drela b 6,5 K05 bl aSly ws,S SaS olEl
Ol LS damasil (nl o3 oo 355 (b i 4 IR, &0 5 WS oo Ak oKL 6559 5 (23559 polal b sl
oSl ofg (S sladian A raidl oS0 b 4 9,0 (lyiie a5 Wedoe el AL WS o oo SLkS RIS
Gl el Rl sz (sloygdy 5 Sl sleaiged Jols o wiS oo Lol (Slotas (g Sladiny 355 lasl 4y Moy 0"
G b A e o Gl ) Gl iie 4 axgi g gaiad)l elesl 0ol was Sleas ads noodle daaia
Js s S oo oolil oKL K55 Sloss sl Sk Il lsieds wuy5 gloysxST 51 BT oKL g 5 (gl ygiS
Spaz Sleas ar l) Gl i dz g oS 05h e )0 oy Slacid 5 Wz Sl ln Sk slaply eyesl cuzy o
Sloolaiul L1, 093 sla g 5 boygdgp soled < opd oKl :lids Gl yo 8L 5L olge 5l eslatwl N v g eaiS o >
Sgs Ol i azgicale s dxgl g Conyjlarze a4y oSG wgad (300 GLES y egdle pladl l S oo Dl (8L 5L Sl
D)l s 4 5 ) Cnjlae

o (292905 9 (S22l Sl 0395 )3 (3 )k (w5 (b9 SOl GBS )l

5 oo b bie sy 5 Snnsll slaacin pibul Glsiear Ml olRAL bl b baise slaasliy Sy pibon] )
S 5 (39 b i Slegoge 4 aiie o a8 Mely g0l o (glaalyy Sy peibisl (Jlio sl 050 ol (oDl
by yme Gliluday joi b sinasli sl ST Y 0sd aSlid 039> (nl 10 pixe a2 e Glstedr oAl sud el il o
S5 59 s98> b sl Sliels a8 oo ool GLble i (2lil sl o555 )5 wgome slao oz 51 uigol” o8l
b sol, Slils ¥ S o o 5 1y lble slazel aSl s, S8 olfl ks 4 ka5 Lo jueme aiile
DLl Gl S oo oaliisl 55 Ll e ) (55 o ghomge (T 055 " RSk il sl hse
S o gl HBaigid jo 1) olRal cilid 05550 5 (65 51 e e e Yl il Hspiee Fasiles oKl 5l solaul b
b e bl 45 0S oo 0 0atiSe )T pes 5 jib sloaiz b Jlils Migp0," Rk b o5 b Jnisb sl ST S
4 Sale ) a5 Glyey Se 3l (53559 Dl el 5l S slraimo b Gniasl sla kST (Jlaglsiear 0 oo 585 bl
5550 6lrasl s Mol oSl elEAl Sharye b g, gladilas B 1S ol 1) Ll azgi cigd o w25 oKL
GBS 0,l,0 (gawte Sledbl (Baisid 4 davaslas cpl s oo 1)l g0l) ;0 oSL ol pae o Hloye b aslas LB o
Sl 50 Ledar 5 0ligS Dbk £ S o Cons lbble (123 (o 1) o KEL pb g dwo o oDl SIS g (L el
ooliial b2 S35l (sladel oo o Lo ST Ginles sl obisS” oy olyd 51 < ptrms 2555 oI olK2L 5ylad ko
S o Jitie leblive & 1y oSl o9 Dlolering 5 55 sloply IS, Jg oligS Slials pl S e

Ty c(shoos| il 0395 59 5y (P i (b33 SLOlSL B o loxs

Ol yod axdn B g @M wlaly o35,5 soasl p g o5 Dlolpiny JB1" oKk 0 g il gated s oyl JLoyl N
ol Gl oy slecasss sol> obd as) «i o Bgs sla oS 4y sl addle a5 olacl (Ui lgicas aiS oo Jlo)l o )8
4 (Sred 5 Ok SIS sl (b el U1 RSk 1 p30e] (lyoe b lossl SlageeS Y S po 2,0 Lo NS
5 cmslin ol clops, o Sin i yed coaslyy Jold doyesaS ol g Laim oyl b adls bLo | b wiS o Jlu, Lael
Wggac Mded 5l e T o aesl Vol Cas 093 Sledlu Blasl 4y i o S5 Lacl a4 a5 wiiie  Silagy sbbaog
ool ol aiS o Jlo)l Cugas doed sl ohg Dlolpain b ole el dacl Cugac 0,90 LG 5l iy MBI osb
ol 0,9>3b o ISR Gl Jeos! 5l oolanl F coins Cogae B30l bl g s Sless e g sasss ol

Syt s e Al el i NS STl a el Gk 51T, 955 Shilrig 5 SLL B WS oo oges 593 slael 51 61"

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

1 Olimoj 9 53l 93 o)lesds cpgaw Jlw (yBJs9 g 3o yiil> doliliadgs V1 7A R

oS 2 ymo (6l clims] (6l cymmaS B 1S o i i |, Liacl 43 az g5 5 o] ulaa] 4L c03,5 (a5 ol lons
Jloyl Lael &y Jol5 oliza b olo sl caas oo a1 (oo sl b WS a5 loj o MBI, ol8ab tasas sladsl g
o3 ol 55 575 4 i |y Lol 45 s it S 5 cinple) ool Sl Jali ol ) 555
g biniss g5l> sloyg slodes) «basi 5 (ol oLl jo MBI oKL s tslie 5 lojlsitiz laee] F i o
¥ s o Jitie Lael & 3o |, ol (glacimlio us «bs s i3l s opdle do luas) ol A0S co Jlol ol lolyiiny
Jlo)l 213 laws; 5 sldss ClG L pla el plite jsbas MBI ook : 213¢ la], 5 sladss OlSS 5l (sla s
Stin oliE gladsl s (ohid cladros Lol dn eyl ol S alyed olb b Cilanl &) litws 4o 1, Lacl b 0iS
b ladeal (U1 o83k 108555 sloslaygy 5 Slalas o)y Sl oMbl glaJeosl A i 4,335 atie) )0 oo SIS
Dl g, Oldim Jols do ool cpl oS oo Jloyl 098 oo 155 0 oBKSL j0 a5 23555 sbolayg, g Sliblus o)L, JulS Sledbl
IS (o0 a9 Wolbg) cnl 0 E8 b 4], Lasl &S sits Slilus Rl g pliad 09

Cm sbarms Sl 0595 ) ¢y (w59 SOl A )l

535 55,5 45 gl 5 5y slaolSiegl 5 1, 355 Slinks ¢"ailes ST oAl s uggi 5 5,0 slaolSinl o links )
g od> 055 a1y Sl > (o ol 8l ax g5 aS 00gr 205Kl slaply 9 Ol pglal Jold «lidd cpl.canl 00 )57 cual wijyls
Glolayg; )0 il lsieds M L™ Rl (oo (13555 slaslayg; o Sliks Y 28 oo o 5 oSl o Cogie 4], o]
el 4 saiigys GBASES 1 ool 5 e slay ;5 oS5l 5555 5d ol B Sliles aile L35
Sk sl gy Mol oRal s o55) sladamme 13 )l Sl sy ¥ 05300 (e anslr ;3 Wi (ol oo 1l
Slass g LS 5 (6 gl Lol gy eyl S e s O] s 05 Kz olK5L aiile 5,9 35Te sl lgu 5o
21y 093 Sl g olRal i pegee aldi blug (59, Sliks F 1S o o 353 w0 1) IS5 55 4 g5 4 00y olS0L
(s g sply 5 (isupled! polai ol jes «lids pl.cslosls (1,3 o ouST g o gl aisle soges 4l blug iy 55,
21y 0g3 Sl M uigal" ol il 1500 (sleelial ,o Sluks .0 g egd Ll ol (ol 0 b (6 yidan ol 3l aS 00 o Eacly
Case (sl ors lolgiing Sl wlinls ul IS s i sogas 51yl b (55locy (sloelSal wile Koo slaelSL
IS e iz i |y 500 glaelSil sliel oS sl oKL ol (gla oIS o =S 15 |

fmsy ool 5 lmda| Sliels 0392 33 (330 (w0 (359 SOlEEL ABMS Ol

6K plailcnls 5 b5 g Ane; 55 = ybao (oo putisliny] b s s 5 Bllanil” (slaolSibly 1 K35 Lo puuiolisyl §f olial )
bl i cely 45 058 o STyl 4 elainl sloaSad o |, oSl Slass 5l 055 slads 25 d yugliny] .S o
b b ye Slegoge b o)y slojlims oaz il o3l K]y (djgel slolinsy ¥ r0gd oo iy a4y slael (il3l 5 o
Al o Lbbre g o oy il iz glapinly 55k 5l oai; O jgo doyling ol S o 155 5 42055 5 (Do (359
b T 5 sl oS5l olainl cladSiid o wiadin Slils ¥ i gbae |y 355 SWlh 5 03,5 <558 o] o
w45 Slbbe 4 ) 055 Sliks «Sarcd 5 oS liasy) aile celotzl gloaSid jo aiesan Slinls slagzy oSl 5l solizl
oS b s Cugas GlaadsS g ohy Sl ol Clads ul e oo Glaled s (85,5 Sleas JLis
g Lacl a5 WS e 5Ty oloin] sloald 5 jsmeSite slaimmeS los! olSil slta] sloall s Siia
oleblbie Jales 545 db e o2l iS5 o «aeiio K2 b oS50 31 055 Sl (6 RTS8 4y Br9i | s Jloo
Sl oSl 1 p2 5l g sliome B tigd oo eloizl GladSid jo iy iy (o eys el Sl cimo o (I,

ooy ol WS oo pitie pl Slsl 5 Cas wiile Ml alisee S JUS ,5 d5gel 5 (555 slagag plate jsbay

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

[RA] ) #94 ”c"cQm)’}.ﬁjli5?,)b)Lo.»';'a5f’mdbuﬂ\jbj)5@.)f.)awl)%uua§9)

S5 Sl 5 15,51 e 35 0 055 5T slosaBl &5 ookl Eaibgn sloinls 5 b SIS gy Sl ol
SlS LS ) aalital Uy i e solitil wpax b yiie iz (sl 30,90] USsS links 51" ¥l alipral” oS3 150 50!
oSl calucg 5l ool Glalisl el a5 Wgd oo ol US55 (ormina @l ;o oAk Cliaks (3555 5 ploiloanls b L s
il 5 ol s o ol Sl Tl 5 el sl Y 135500 iy ol i ol 55
S 5 a0 0535 (L lie Slegge 59e 3|, 058 18 b ol e s L 51 5 5 e tis
o ST b ] glogrsa & 10535 o S o] b (650555 b5 5 00,5 sloml bl b (6 s b o o
Ol e (5550l 5 (Bisel aginng Slyime 4 Sud ol a5 0SS (o Jlo )| ladesl ez s oKSL 1 pgins e
Al dss g Sl o3 o)Ly (g i Sledlbl Lacl 40 g aiyls 13 oKl &lLT 5 ey sl U b coluag o dagasg
5 Sl wiile T iy lap sy 5o 1) 093 Slipks Maje oKl T iy slap,atly jo Sliks A 5 saies e
25,10 aBle (Dl g (D)9 lyione 4 45 b oo 03l uled (G5 4 ol sb 4 Bl plaed s )1F g
Comy ks (5155 3 (29209 ©lielis 0395 30 (3300 (S yoid (b 53 (SLROLLEL AN o low

il 85l oy (55555 Sl Skl 3 1y 393 Sl i oS s a3 lanl slogreS
Y taiS o Brgdd oREL o Cugac a ], S g 0ed e ooly ioles laolob b ey & jgoa wlids ol NEXPPI Pt
JA LT s Can asile agins slap,iily o 1) 055 Sliks Mol 5 " oSk s aiginy slap il 5o Sleks GlaseeS
Al & aieaddle Lblie 4 5 onbesls imles Lol (glyime iy 5l b obisS (glaginyg oy wlinks ol ams e
o ile g logasS anle Lolss (slalyie j1 "ol olftl : Jliuzms liaks ;5 lolss (slalyione 5l oslitul Y to55 o 5 yne
Calig 3 5 00,5 &5 55 calizee glacudles 1o b 45 o 395 |y S dalgioe ol oS s ooliial 355 lisks 5 ]
shrmge oS ol jo 1y 0s5 Slads Ml sBal 1 b, slacuS ol Ho Bl F igd cul 5 oKl 4o Cogac 4
OB Nl g 098 o0 Ay laluSal il b luil 3 obsS Sge slaply ©)goh (Dl (nlos oo 18 (Sl 5 (2559
el (slaymsaS 51" oSl akie Slegbge b o] Slials slomreS B 1S o cges oSl clons 3l aolial & 1,
Slagions izl Ve Lol dalasl ol iS5 o (3, Uil 5 e alié ma, plilnnls aile Gilize Slegge b
VAT BBl 1 i), B slacole ;o Sbuls £ ool e a5 15 0 1) Lacl 4S5 atiis Cugac ohg Slolaiian g (g el
Yl jo Slds st 5 by Ojgod «Dlds plaes oo )18 Cwdls 5 (05,9 s slocule jo 1y 0 bl
30 S s ymeS Y g S o Colam oSG Colig 4 1) BasSaus3l g cadesls Lioled (05,9 5 plailcwls b dag o
5 S wile jsebsi 5 s (slatzl glaald o 1) 055 liks MU oRAL 5ebs 5 wan sleiz] glaasis
e ,aily cul ol )l5 Gl o S pudy a5 wilons b Clis 61‘“’% g i g O jgods (Dbl cplaes oo 1,8 ugla IS
S 0 Sl (6 i Qi g 09 b oe i

fmz BB Glild 0555 )3 ¢y (Fwydd (b9 SOl ABYS )l

13 S Gy 3 kel S b Ll a5 00,8 ol (sloly (slaaaliy " oyl ol 105 lolby sladel s 5l eolitol )
NS g peian (b3l ol Cel ol cpl digd dieo s oy Rloz g lacadsS I adiles e (3359 lacadlad g la S
sloply oLl 55, 55 53 5Ll o ol oS5l sty sl b oo W o5 5 slaplay Y 13545 o oL 4 L
ol sl ol sladIS 43 S 15 |y Cogde qand sly oy lalgiing b (niss o b olyan a5 05 e Jlo| Koy
oty OB oS5 55 sloSaley oyl ¥ 155 co Liael b bl bl g5 el conbs sl s (slapley

MacSalyy (ppl ol ol SIS 5 isualed] sl s bt a8 WS e Jlol 093 sliel 4y o555 slacSaly (s,

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

1 Olimoj 9 53l 93 o)lesds cpgaw Jlw (yBJs9 g 3o yiil> doliliadgs V.

@ MBI, il road gl caseds slaoyglive Sl F g o Lacl g olBil (o yatns bLS | oloul el w055l Laa> s ogdle
sl Jolis o jglie ol aloads oulass 5,8 o Glanl g bajls bl p a5 aas o &l 0als g 3le caseds slooglive Lacl
Dol 6lp 6y910b sl Juea! O ol Caws wgllas s Lacl U ol oo (6,08 yoious O jgody a5 ol 0 503 g slagdas
L olyed o doasl al 25 e o) (555100 (sl duogl wmad plail Jlo 5o olicype o liel 4 UL oKL scypie
wlacl gl o5y slacaass &l # caiad olKob b (6, Sen dolol a4y 595 Lacl U odgs Cugiae duawd (gl o5g Ololgiiny
ol s o Sl solaisl g oty slaciass wilaisly 5, Sen sBil L SYsb o a5 slacl 4 MG oKal : segad
5 Slilas (5513550 ¥ 0gd e o] b Saeaily bl cosii tel 5 oad ail)f Lacl gy (ol Sololy plsiear dachiss
Lol ol 55 o I35 055 ol (sliel (el o6 ol 5,5 slagtlly 5 lisls 1ol olS8L sl sl
20 03am e 5l ey 6505 Slapley A S oo Bipt it Collad |y Lagyl g ot Lael iy ol 5 05050l Sl el
B 9l daply pl oS co byl (6K slaply wilaiilas jgax o5l ,o SowaS slacla ! 5aST" ol Kol Kl
el slails sl oy (o ped sodalin A g el oAb o dame jeam (gl o Dlolpiiny ¢ Slo el 4 ClS L 6l
b (Saudaawl Gl o)Ka5,9 ale i)l ol slals a5 slacl sl o5y (oo ped sloasl p Maalae o) oKl
22 Frwly 83 18 slacosgass 5 Blaal 4y U oadpudats oad g3l sadeds Sals O ygods dodaliy ol aes oo &)l e ol 8
Sy 2359 GolKil ¢l o 5 bl 5l B aSeslaul gl (50 )8 Sholpiy ol> Juagh sboaidl, wluly slsl jo
D9 o0 31,
LG aes o ojll ol 8l a4y das,gdy ol 4 oe).';).g bl jo bl Jluons slas,ady sl oolaul @ Jolai syl —
5510 o plicad 4 S b 0o, S oL Sleas 0l )0 (6 i Sledbl ¢ jioled axio o)
08,5 ool yeed 55,5, 3blie ;o LED (sl Kiules 5l asiles oo LoolKil 1055 5 3blis ,o LED (sla Kigles 5l oolial  —
258 o o031, ke slapley 5 o558 slagingy aled oISl o Kitales ol 6,58 aled & 1y ol 5 by Uik b
tNgd o0 j9)4 pole joboay &S
1) 555 ekl Saluy G 5l o] Casde slaasly «silaot ol s OO e slaaddy
Lacl a5 caol 5138 Glawss, 5 Oloye b (T slooyglice o g pad slogiang a4 (o yiws Jolds dadolpy opl .oimo oo
0 oolawl oyl 51 Sl Ho 51 asilgs oo
SeaSd 5o 1y 355 Sl wilsise o5y SlaolKal a5 war elaizl sloaSd o Hinls slapemsS =
Dl (Slacany 5 gingg &gt |, Slieks oal cal g 0am0 )15 wglaMS 5 SESS anile y3ebsgs g o elaiz|
S (o0 Sl (i D32 g Wigd oo piiie bl cnl )5 Olee j0 e puay &S WS ()b
Sleslatul pae [ Silo da 2l 5 iusgams ol (Js 0,10 3525 olaudgass g Lill> § OMSUG aadllas S plx] s 0
Sl 4 arg b Jy o) aalllae o 35 otz B 5B dacusgams 5 OMSEe ol ccmizan b ood aslllae gl
Cadgase 4 (g oo pEl> gl cusgase (n e I el (6950 addllae SG Glblre sl iusgase cnl Lo
@ (s pe 1 oB))g Slaollil S Slls ane) )3 59,4 Slnl mlie sgreS t Melli gl 3 Aagh plol 5
Slagiagh )3 U 3gd oo drags () Siagh 4 (izren osls (Slujjo,a 50 (Sloj Casgacme 5 elaollily Jle 38 Sl
Sloptegs o aslitusy bzl s (b lo s, Sore Hollim s 53 (23559 Soosls (s jslmezr Sla sy G2y &1 ST
(s)ys srolal jo Al Sluls Soeads il asdllas 4 tss slrolKil golaidl g Jbo sbvosls Jdou ¢ 5559

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0

[RA] 1Y) H‘"\r’QL‘.’.umjg)'.:jLé‘rc-,)b)[o..';'aT,mdbugdbj)jdﬁ,&)adﬁb%kl@é,)

&b
Abedi, H. A. (2010). Applying Phenomenological Method of Research in Clinical Sciences. A Quarterly
Journal of Strategy, 19(54), 207-224. (In Persian).

https://rahbord.csr.ir/article 124365.html?lang=en

Adlparvar, A., Hematinejad, M. A., Daneshmandi, H. & Majedi, N. (2022). Devising a Strategic
Development Plan for Marketing of Health and Sport Centers (Case study of Isfahan Paladium
Health and Sport Complex). Research in Sport Management and Marketing, 3(1), 68-89.
https://d0i:10.22098/rsmm.2022.1549

American College of Sports Medicine, Liguori, G., Feito, Y., Fountaine, C., & Roy, B. A. (2021). ACSM’s
guidelines for exercise testing and prescription. Philadelphia, PA: Wolters Kluwer Health.
https://acsm.org/education-resources/books/quidelines-exercise-testing-prescription/

Andreasson, J., & Johansson, T. (2013). Female fitness in the blogosphere: gender, health, and the body.
SAGE Open, 3, 1-10. https://doi:10.1177/2158244013497728

Andreasson, J. & Johansson, T. (2014). The Fitness Revolution: Historical Transformations in the Global
Gym and Fitness Culture. Sport Science Review, 23(3—4), 91-112. https://doi.org/10.2478/ssr-2014-
0006

Andreasson, J., & Johansson, T. (2021). Negotiating female fitness doping: gender, identity and
transgressions. Sport Soc. 24, 323-339. https://doi:10.1080/17430437.2019.1672152

Avourdiadou, S., & Theodorakis, N. D. (2014). The development of loyalty among novice and experienced
customers of sport and fitness centres. Sport Management Review, 17, 419-431.
https://doi:10.1016/j.smr.2014.02.001

Babaei Mazreno, A., Babaei, E., Fattahi Bafghi, A., & Sadeghzadah, M. H. (2024). Effectiveness of
Advertising on Attracting Customers in Educational Gyms in Yazd Province. Archives in Sport
Management and Leadership, 2(1), 85-92. https://doi:10.22108/asml.2024.142627.1048

Behnam, M., Goodarzi, M. & Hamidi, M. (2015). The influence of advertising appeal on future intention
and consumer’s attitude toward advertisement in sport service. Sport Management Studies, 7(30),
35-54. (In Persian). https://smrj.ssrc.ac.ir/article_445.html?lang=en

Bhat, S. A., & Darzi, M.A. (2016). Customer relationship management: An approach to competitive
advantage in the banking sector by exploring the mediational role of loyalty. International Journal
of Bank Marketing, 34(3), 388-410. https://doi.org/10.1108/1JBM-11-2014-0160

Chang, K. L. (2020). A collaborative MCDM model to select bloggers for female fitness center chains. J.
Mult. Valued Logic Soft Comput, 35, 545-564.

Chen, K. C., & Yu, Y. (2022). The Effectiveness of Corporate Advertising in a Collegiate Fitness Center.
International Journal of Social Science Studies, 5(7), 97-106.
https://doi.org/10.11114/ijsss.v5i7.2458

DanaeeFard, H., & Kazemi, H. (2010). Interpretative researches on organization: Phenomenology and
phenomenography strategies. Tehran: Emam Sadegh University Publication. (In Persian).
Deloitte. (2020). European Health & Fitness Market Report 2020. Brussels (BE): EuropeActive.
https://iwireps.hu/wp-content/uploads/2020/12/EuropeActive_Deloitte EHFMR-2020 HU.pdf
Denzin, N. K., & Lincoln Y. S. (2018). Handbook of qualitative research (5th ed.). Writing: am method of
inquiry, (790-9). Thousand Oaks, CA: Sage.
https://www.scirp.org/reference/referencespapers?referenceid=3021766

Diekelmann, N. L, Allen, D., & Tanner, C. (1989). The NLN criteria for appraisal of baccalaureate
programs: a critical hermeneutic analysis. New York: National League for Nursing Press.
https://search.library.ucsf.edu/discovery/fulldisplay?vid=01UCS_SAF%3AUCSF&tab=LibraryCat
alog&docid=alma991001026189706536&lang=en&context=L &adaptor=L ocal%20Search%20Eng

Ine

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0
https://rahbord.csr.ir/article_124365.html?lang=en
https://doi:10.22098/rsmm.2022.1549
https://acsm.org/education-resources/books/guidelines-exercise-testing-prescription/
https://doi:10.1177/2158244013497728
https://doi.org/10.2478/ssr-2014-0006
https://doi.org/10.2478/ssr-2014-0006
https://doi:10.1080/17430437.2019.1672152
https://doi:10.1016/j.smr.2014.02.001
https://doi:10.22108/asml.2024.142627.1048
https://smrj.ssrc.ac.ir/article_445.html?lang=en
https://doi.org/10.1108/IJBM-11-2014-0160
https://doi.org/10.11114/ijsss.v5i7.2458
https://iwireps.hu/wp-content/uploads/2020/12/EuropeActive_Deloitte_EHFMR-2020_HU.pdf
https://www.scirp.org/reference/referencespapers?referenceid=3021766
https://search.library.ucsf.edu/discovery/fulldisplay?vid=01UCS_SAF%3AUCSF&tab=LibraryCatalog&docid=alma991001026189706536&lang=en&context=L&adaptor=Local%20Search%20Engine
https://search.library.ucsf.edu/discovery/fulldisplay?vid=01UCS_SAF%3AUCSF&tab=LibraryCatalog&docid=alma991001026189706536&lang=en&context=L&adaptor=Local%20Search%20Engine
https://search.library.ucsf.edu/discovery/fulldisplay?vid=01UCS_SAF%3AUCSF&tab=LibraryCatalog&docid=alma991001026189706536&lang=en&context=L&adaptor=Local%20Search%20Engine

1 Olimoj 9 53l 93 o)lesds cpgaw Jlw (yBJs9 g 3o yiil> doliliadgs vy A

Elmaghawry, A., Ibrahem, L., & Shaltout, A. (2023). The Reality of Creative in the Promotion of Some
Health Clubs. International Journal of Sports Science and Arts, 23(1), 39-49.
https://doi:10.21608/eijssa.2023.217161.1201

European Commision. (2018). Special Eurobarometer 472 Report: Sport and Physical Activity. Brussels
(BE): European Commission. https://sport.ec.europa.eu/sites/default/files/special-eurobarometer-

472 _en.pdf

Farrell, A., Fink, J. S., & Fields, S. (2011). Women’s sport spectatorship: an exploration of men’s influence.
J. Sport Manag, 25, 190-201. https://d0i:10.1123/jsm.25.3.190

Garcia-Fernandez J., Galvez-Ruiz P., Fernandez-Gavira, J., Vélez-Colon, L., Pitts, B., & Bernal-Garcia, A.
(2018). The effects of service convenience and perceived quality on perceived value, satisfaction and
loyalty in low-cost fitness centers. Sport Management Review, 21(3), 250-262.
https://doi.org/10.1016/j.smr.2017.07.003

Guthold, R, Stevens, G.A., Riley, L.M., & Bull, F.C. (2018). Worldwide trends in insufficient physical
activity from 2001 to 2016: a pooled analysis of 358 population-based surveys with 1-9 million
participants. Lancet Global Health, 6(10), e1077-e1086. https://doi.org/10.1016/S2214-
109X(18)30357-7

Holloway, I., & Wheeler, S. (2002). Qualitative research in nursing. Blackwell Science, Oxford.
https://www.scirp.org/reference/referencespapers?referenceid=1051417

Hawkins, D. L. A., & Hoon, S. N. (2019). The Impact of Customer Retention Strategies and the Survival
of Small Service-Based Businesses. Organizations & Markets: Policies & Processes eJournal, 1-25.
https://dx.doi.org/10.2139/ssrn.3445173

Heroux, L. (2017). Comparative Marketing strategies of fitness clubs in the United States and Canada.
Economic World, 5(6), 529-538. https://dx.doi.org/10.17265/2328-7144/2017.06.003

International Health, Racquet and SportsClub Association. (2019). The 2019 IHRSA Global Report. Boston
(MA): IHRSA Publications. https://www.healthandfitness.org/publications/the-2019-ihrsa-global-
report/

Lee, J. H., Kim, H. D, Ko, Y. J., & Sagas, M. (2011). The influence of service quality on satisfaction &
intention: A gender segmentation strategy. Sport Management Review, 14(1), 54-63.
https://ideas.repec.org/a/eee/spomar/v14y2011il1p54-63.html

Maclntosh, E., & Law, B. (2015). Should I stay or should | go? Exploring the decision to join, maintain, or
cancel a fitness membership. Managing Sport & Leisure, 20(3), 191-210.
https://doi.org/10.1080/23750472.2015.1025093

Mahmoudi, A., Pirjamadi, S., & Zohrehvandian, K. (2023). The Effect of Marketing Capabilities on
Creating Competitive Advantage for Sport Clubs in the Days of the COVID_ 19 Pandemic. Sports
Marketing Studies, 4(2), 72-88. https://d0i:10.22034/sms.2023.62753

Moenardy, K. K., Arifin, S. Z., & Kumadiji, S. (2016). The effect of service quality and relationship
marketing to customer value, customer satisfaction, switching cost, and customer retention: A case
study on the customers of bank NTT at East Nusa Tenggara Province. International Journal of
Management and Administrative Sciences, 3(4), 48- 63.
https://www.academia.edu/82484736/The Effect of Service Quality and Relationship Marketin
g_to Customer Value Customer Satisfaction Switching Cost_and Customer Retention A _Case

Study on_the Customers of Bank NTT at East Nusa_ Tenggara_ Province

NCD Risk Factor Collaboration (NCD-RisC). (2017). Worldwide trends in body-mass index, underweight,
overweight, and obesity from 1975 to 2016: a pooled analysis of 2416 population-based
measurement studies in 128-9 million children, adolescents, and adults. Lancet, 390(10113), 2627—
2642. https://doi.org/10.1016/S0140-6736(17)32129-3

Ortega Martinez, J. I., Lourenco Martins, F. M., Gonzélez-Villora, S., & Campos, F. (2020). Estudio sobre
la calidad percibida de los usuarios de fitness: a partir de sus caracteristicas y preferencias seglin sexo
y edad (Study on the perceived quality of fitness users: based on their characteristics and preferences
according to sex and age). Challenges, 39, 477-482. https://doi.org/10.47197/ret0s.v0i39.80061

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0
https://doi:10.21608/eijssa.2023.217161.1201
https://sport.ec.europa.eu/sites/default/files/special-eurobarometer-472_en.pdf
https://sport.ec.europa.eu/sites/default/files/special-eurobarometer-472_en.pdf
https://doi:10.1123/jsm.25.3.190
https://doi.org/10.1016/j.smr.2017.07.003
https://doi.org/10.1016/S2214-109X(18)30357-7
https://doi.org/10.1016/S2214-109X(18)30357-7
https://www.scirp.org/reference/referencespapers?referenceid=1051417
https://dx.doi.org/10.2139/ssrn.3445173
https://dx.doi.org/10.17265/2328-7144/2017.06.003
https://www.healthandfitness.org/publications/the-2019-ihrsa-global-report/
https://www.healthandfitness.org/publications/the-2019-ihrsa-global-report/
https://ideas.repec.org/a/eee/spomar/v14y2011i1p54-63.html
https://doi.org/10.1080/23750472.2015.1025093
https://doi:10.22034/sms.2023.62753
https://www.academia.edu/82484736/The_Effect_of_Service_Quality_and_Relationship_Marketing_to_Customer_Value_Customer_Satisfaction_Switching_Cost_and_Customer_Retention_A_Case_Study_on_the_Customers_of_Bank_NTT_at_East_Nusa_Tenggara_Province
https://www.academia.edu/82484736/The_Effect_of_Service_Quality_and_Relationship_Marketing_to_Customer_Value_Customer_Satisfaction_Switching_Cost_and_Customer_Retention_A_Case_Study_on_the_Customers_of_Bank_NTT_at_East_Nusa_Tenggara_Province
https://www.academia.edu/82484736/The_Effect_of_Service_Quality_and_Relationship_Marketing_to_Customer_Value_Customer_Satisfaction_Switching_Cost_and_Customer_Retention_A_Case_Study_on_the_Customers_of_Bank_NTT_at_East_Nusa_Tenggara_Province
https://doi.org/10.1016/S0140-6736(17)32129-3
https://doi.org/10.47197/retos.v0i39.80061

[N | Yy 1 Qlumej 9 by 9> o lous Py Jlo (j0)09 Co p 30 Hhils doliladys

Patton, M. Q. (1990). Qualitative evaluation and research methods (2n ed. VVol. 14). Newbury, CA: Sage.
https://aulasvirtuales.files.wordpress.com/2014/02/qualitative-research-evaluation-methods-by-
michael-patton.pdf

Pourkiani, M., Boroumand, M., Afrouzeh, A. & Afroozeh, M. S. (2021). Impact of experience creation
through sensory stimuli in gyms on perceived value, brand strength, and word-of-mouth advertising.
Applied Research of  Sport Management, 10(2), 23-34. (In Persian).
https://doi:10.30473/arsm.2021.8178

Ratajczak, K., Holderna-Mielcarek, B., Sniadek, J. (2022). Nowe media w budowaniu relacji z klientami
na rynku ustug hotelarskich. Studia Periegetica, 40(4), 103-128.
https://journals.wsb.poznan.pl/index.php/sp/article/view/384

Roufegarinejad, N., Farahani, A., Safania, A. M., & Doroudian, A. A. (2022). Developing an Internet
Marketing Model in Sports: A Case Study of Sports Facilities Development and Maintenance
Company. New Trends in Sport Management, 10(38), 29-42. (In  Persian).
http://ntsmj.issma.ir/article-1-1677-fa.html

Salimnezhad, K., Atghia, N., & Ghasemi, H. (2014). Investigating the impact of advertising on attracting
and retaining customers of selected water sports complexes in the country. New trends in sports
management, 2(7), 9-21. (In Persian). https://ntsmj.issma.ir/article-1-400-fa.pdf

Shaw, E. H. (2012). Marketing strategy: from the origin of the concept to the development of a conceptual
framework. J. Hist. Res. Mark, 4, 30-55. https://d0i:10.1108/17557501211195055

Skinner, J. Edwards, A., & Smith, A. C. T. (2009). Qualitative research in sport management. Oxford:
Butterworth-Heinemann. https://doi.org/10.4324/9780367854249

Teik, D. O. L. (2015). Enhancing the experience of needs satisfaction through service engagement: a case
of commercial fitness centers in Malaysia. J. Glob. Scholars Market. Sci, 25, 109-121.
https://doi:10.1080/21639159.2015.1012808

Terkan, R. (2014). Importance of Creative Advertising and Marketing According to University Students’
Perspective.  International Review of Management and Marketing, 4, 239-246.
https://www.scirp.org/reference/referencespapers?referenceid=3249956

Tsitskari, E., & Batrakoulis. A. (2022). Investigating the marketing strategies of the health and fitness sector
in Greece; the managers’ perspective. Retos, 43, 264-273. https://doi:10.47197/ret0s.v43i0.88880

Vlachopoulos, S. P., & Karageorgis, C. I. (2005). Interaction of external, introjected, and identified
regulation with intrinsic motivation in exercise: Relationships with exercise enjoyment. Journal of
Applied Biobehavioral Research, 10, 113-132. https://doi.org/10.1111/].1751-9861.2005.tb00007.x

Wang, F. J., & Chiu, W. (2022). Service encounter and repurchase intention in fitness centers: perceived
value as a mediator and service innovativeness as a moderator. Int. J. Sports Mark. Sponsorship,
https://doi:10.1108/1JSMS-03-2022-0055

Wang, F. J., Hsiao, C. H., & Hsiung, T. T. (2022). Marketing strategies of the female only gym industry:
A case-based industry perspective. Front. Psychol, 13, 928882.
https://doi:10.3389/fpsyq.2022.928882

Widawska-Stanisz, A. (2023). Modern technologies and the management of sports and leisure buyer
engagement. Ekonomia — Wroclaw Economic Review, 29(3), 35-47. https://doi.org/10.19195/2658-
1310.29.3.3

Wieczorkowski, J., Chomiak-Orsa, |., & Pawetoszek, 1. (2022). Big data w marketingu — narzedzie
doskonalenia relacji z klientami. Marketing i Rynek, 29(1), 3-9. https://doi:10.33226/1231-
7853.2022.1.1

Zhang, W., & Li, Y. (2014) A Study on Consumer Behavior of Commercial Health and Fitness Club—A
Case of Consumers in Liverpool. American Journal of Industrial and Business Management, 4, 58-
69. https://doi:10.4236/ajibm.2014.41010.

Zhou, X., Hanlon, C., Robertson, J., Spaaij, R., Westerbeek, H., Hossack, A., et al. (2018). Dress for fit: an
exploration of female activewear consumption. Sport Management Review, 21, 430-415.
https://d0i:10.1016/j.smr.2017.09.001

Copyright ©The authors Publisher: University of Tabriz, Tabriz, Iran
This is an open access article under the CC BY-NC 4.0 License (https://creativecommons.org/licenses/by-nc/4.0)



https://creativecommons.org/licenses/by-nc/4.0
https://aulasvirtuales.files.wordpress.com/2014/02/qualitative-research-evaluation-methods-by-michael-patton.pdf
https://aulasvirtuales.files.wordpress.com/2014/02/qualitative-research-evaluation-methods-by-michael-patton.pdf
https://doi:10.30473/arsm.2021.8178
https://journals.wsb.poznan.pl/index.php/sp/article/view/384
http://ntsmj.issma.ir/article-1-1677-fa.html
https://ntsmj.issma.ir/article-1-400-fa.pdf
https://doi:10.1108/17557501211195055
https://doi.org/10.4324/9780367854249
https://doi:10.1080/21639159.2015.1012808
https://www.scirp.org/reference/referencespapers?referenceid=3249956
https://doi:10.47197/retos.v43i0.88880
https://doi.org/10.1111/j.1751-9861.2005.tb00007.x
https://doi:10.1108/IJSMS-03-2022-0055
https://doi:10.3389/fpsyg.2022.928882
https://doi.org/10.19195/2658-1310.29.3.3
https://doi.org/10.19195/2658-1310.29.3.3
https://doi:10.33226/1231-7853.2022.1.1
https://doi:10.33226/1231-7853.2022.1.1
https://doi:10.4236/ajibm.2014.41010
https://doi:10.1016/j.smr.2017.09.001

